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DRAFT AGENDA

Virtual meeting between Al Hidayah Group (AHG) with relevant agencies of D-8 member
states on D-8 Creative Economy and Financial Center (CEFC) on 11/12% January 2023.

1. Opening statement by Chairman of AHG, Dato’ Ku Jaafar Ku Shaari

2. Statement by D-8 Secretary General, H.E. Ambassador Isiaka Abdulgadir Imam
3. D-8 CEFC Progress Report. Please refer table in Appendix A attached.

4. Questions & Answers

5. The way forward. Statement of Intent/Declaration Statements

6. Closing Remarks by D-8 Secretary General



VIRTUAL MEETING 11-12 JAN 2023

Presentation Structure Table

Introduction

General Economy

MAIWP
e Malaysian success stories to
date

Islamic Finance
e Malaysian success stories to
date

Economy through technologies
e AHG Progress to date

Dato’ Ku Jaafar Ku Shaari

Tan Sri Dato’ Seri Sulaiman

Mahbob

Dato’ Zainal

Dr. Rosli Yaakob

En. Zulfadzli (Quest O)

Islamic Stock Exchange -
D8 Stock Exchange

e-Commerce strategic
partner

APPENDIX A

GIFT Economy and e-Commerce
N=C+1+(G-T)+ (X-M), where
“C” includes Zakat, Hibah, Infaq
“I” includes Waqaf

MAIWP Success stories to date
Products and services

o Zakat

o Wakaf

o Hibah
Halal Certification

Business model and strategies

Islamc Banking

Islamic Capital Market(D8 stock
exchange)

Takaful Insurance

Tabung Haji

ArRahnu (YaPEIM)

Qardul Hassan

Partnership economy

Halal Industry in Malaysia
B2B IT Platform
B2C IT Platform



SDG (D8 Malaysia Foundation)
e AHG Progress to date

WICE CEFC Complex
e AHG Progress to date

Conclusion

Notes:

Datuk Wira Jahaya Mat

Hj. Zahari

Dato’ Ku Jaafar Ku Shaari

= D-8EduCity
*  MpyMasjid and B2C Platform
= Retirement Home

Economic and Social impacts of the
above activities.

Declaration by members on the agendas
and the ways forward.

Open to suggestions or ideas from other
members of D8.

1. Limit to 5-10 minutes per presentation (~10 slides per presentation) not including Q&A session

2.



STATEMENT OF CHAIRMAN OF AL-HIDAYAH
GROUP OF COMPANIES AT THE VIRTUAL
MEETING ON D-8-CEFC

11™ JANUARY 2023

H.E Ambassador Isiaka AbdulKader Imam,

Secretary General of D-8 organization for Economic
Cooperation.

Excellencies Commissioners of D-8 Member States.

Distinguished representatives from relevant agencies of
Member States.

Representatives of D-8-CCI.

Ladies and gentlemen.

Assalammualaikum and good afternoon. Let me first of all
welcome everyone participating in this virtual meeting
today.

I take this opportunity to thank His Excellency the
Secretary General and D-8 Secretariat for arranging the
meeting and thank all participants for your presence.



We are here today to present a progress report of D-8
Creative Economic and Financial Center (D-8-CEFC). In
our earlier report, which The Secretariat has circulated, we
highlighted on The Islamic GIFT economy partnership that
provides collaborative relationship to mobilize financial
and human resources to confront social needs and advance
strategic philanthropy through the integrative revival of the
mechanisms of religion, social and commercial exchange
as encapsulated in the traditional figh of ibadah and
muamalah such as zakat, wakaf, sadagah, hibah etc.

Through GIFT Economy, I believe a number of Islamic
countries started to develop global Islamic economy
following a new trend in which Muslim and even non-
Muslim consumers across the world are seeking out faith-
based products and services. The Islamic economy is
seeing robust growth among all its different verticals. In
2018, Muslims spent $2.02 trillion across the food,
pharmaceutical and lifestyle sectors, representing a 5.2%
year -on-year growth. The State of the Global Islamic
Economy reported that the figure is forecast to reach $3.2
trillion by 2024. Measuring the strength of the Islamic
economy across 73 countries, Malaysia led the global
Islamic economy indicator ranking with a score of 111,

followed by the UAE (79), Bahrain (60) and Saudi Arabia
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(50.2). This leads to an important point of the D-8-CEFC
initiative that if it 1s implemented fully as planned, it will
contribute towards the expansion of Islamic economy in all
D-8 member states.

In this regard, I wish to thank H.E Secretary General who
has given his personal attention to D-8-CEFC when he
highlighted on the initiative in his speech at The World
Conference on Creative Economy held in Bali, Indonesia
in November last year.

I also wish to thank the D-8 Commissioners for their
decision at the 45™ Commission meeting held in July last
year in Dhaka, Bangladesh that D-8-CEFC is termed as a
strategic initiative for the D-8 Organization for Economic
Cooperation. This clear mandate undoubtedly strengthens
our spirit to strive further for a full implementation of D-8-
CEFC.

Excellencies,
Ladies and gentlemen,

Let me now highlight briefly on the progress made so far
by Al-Hidayah Group.



L.

II.

Based on the fact that Malaysia is the biggest Islamic
economy, Al-Hidayah has identified few Federal and
State Corporations to bring their success stories to be
adopted under CEFC initiative to promote partnership
economy with other member states. We are actively
engaging in discussion with Perbadanan Tabung Haji
(Pilgrimage Fund), Islamic Religious Council of
Federal Territory (MAWIP) and Central Bank of
Malaysia that oversees the Islamic Bank of Malaysia.
As 1t mvolves many technical details, we plan to
arrange for a series of another virtual meeting soon in
collaboration with the Secretariat for them to present
to the representatives of all member states of the
experience developed by them that can be
incorporated under the D8-CEFC. We certainly look
forward to listen to suggestion by other member states
of Their success stories that can be brought into CEFC
program.

We have built the DS-CEFC IT Platform that aims to
collectively implement Islamic Economy by
capitalizing on each member states strength for shared
prosperity. The IT platforms are the key component to
ensure the success of D-8-CEFC. A presentation will
be made by our IT enabler during Agenda item 3.



I1I.

I would also like to touch on another important
element of D-8-CEFC which i1s the establishment of
D-8 International Foundation. For the meetings
information, when Al-Hidayah Group and D-8
Secretariat signed the Statement of Intent in 2018, one
of the salient points was the proposal to establish D-8-
Foundation to facilitate the establishment of
International Faith Giving Organization, in this
context, Al-Hidayah explored the 1dea of establishing
D-8 Malaysia Foundation with the aims of
contributing towards the achievement of the United
Nation’s sustainable development goals.

Six (6) SDG’s have been 1dentified as follows:

Sdg 1 — Eradication of poverty

Sdg 2 — Zero hunger

Sdg 3 — Good health and well being

Sdg 4 — Quality education

Sdg 8 — Decent work and economic growth

Sdg 12 — Responsible consumption and production

In this regard, once again I wish to thank H.E.
Secretary General who has touched on the
establishment of D-8 Foundation in his speech at Bali
Conference on Creative Economy in which he
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proposed the signing of a Statement of Intend with Al-
Hidayah Group where its headquarters will be located
in Kuala Lumpur under the D-8-CEFC framework.
We are now drafting the Statement of Intend and will
submit 1t to The Secretariat in due course. We will
certainly include the element of contribution to be
made to the Secretariat coming out from the
Foundation activities such as crowd funding etc.

The activities and the progress of the Malaysia Foundation
will be presented by a member of the Board of Trustee
during agenda item 3.

We will also present to the meeting the progress report of
our work on the scope of Islamic Finance that includes
Islamic Banking, Islamic Capital market with the idea of
establishing D-8 Stock Exchange, Takaful, Insurance,
Tabung Haji, Ar Rahnu, Qadrul Hassan and Partnership
Economy. Presentation will be delivered by our Advisor.

We will also report on the progress of development of
World Islamic Center of Excellence Complex that will
execute D-8 CEFC program.



Lastly, we will propose a way forward with plan of action
to be carried out within one year with a declaration
statement of Al-Hidayah Group and member states, to be
adopted by The meeting.

Ladies and gentlemen.

It 1s my fervent hope that D-8-CEFC will be realized soon
as a proof of a successful collaboration of Public-Private
Sector as a new element of dynamism of D-8- Organization
focusing on partnership economy. It will not only benefit
the stakeholders but the citizens of D-8 member states at
large. We count on the support of all government agencies
involved including The D-8-CCI, the business people and
those who believe that the Islamic economy will be a good
option for the future GDP growth of our member states.

We appreciate the participation of all stakeholders ranging
from the government authorities, to the organisations,
industrial players and societies at large.

Thank you.



WELCOME STATEMENT OF THE SECRETARY GENERAL OF THE
DEVELOPING EIGHT ORGANIZATION FOR ECONOMIC
COOPERATION, H.E. AMBASSADOR ISIAKA ABDULQADIR IMAM,
AT THE VIRTUAL MEETING BETWEEN AL-HIDAYAH GROUP(AHG)
WITH RELEVANT AGENCIES OF D-8 MEMBER STATES CREATIVE
ECONOMIC & FINANCIAL CENTER(CEFC), HELD ON WEDNESDAY,
JANUARY 11, 2023.

Your Excellency, Chairman of Al-Hidayah Group, my
predecessor, Ambassador Dato Ku Jaafar Ku Shaari,
former Secretary General of D-8;

Representatives of relevant Agencies from D-8 Members
States;

Distinguished Guests, Ladies and Gentlemen;

Asalam Alaikum, and Happy New Year to you all.

I want to begin by thanking all of you, particularly my predecessor,
H.E. Ambassador Dato Ku Jaafar Ku Shaari, and all other
distinguished participants, for finding time to be at this meeting to
deliberate on the D-8 Creative Economic & Financial Center
(CEFC) initiative.



I also want to thank Al-Hidayah Group, a private firm based in
Kuala Lumpur, Malaysia, for coming-up with the D-8 CEFC
initiative, a new Islamic economic model that takes cognizance of
the wellbeing and needs of those that found themselves in the
society at the lower rungs of economic ladder and which is based
on ‘Shariah compliance’. This model will enrich our current
economic structure and policies, if implemented in its true spirit.

My appreciation also goes to Al-Hidayah Group for agreeing to host
the D-8 CEFC Headquarters in Kuala Lumpur, when the scheme
becomes fully operational.

Your Excellency, Distinguished Participants,

Permit me to inform all of you that promoting private sector
activities is among the modus operandi of the D-8 Organization.
This principle is well enshrined in the D-8 Decennial Roadmap for
2020-2030. To this end, the Secretariat introduced several private-
sector-driven initiatives, including the D-8 CEFC, during the 9t D-
8 Summit in Istanbul on 20 October 2017. A year later, we followed
it up by signing the Statement of Intent with Al-Hidayah Group
to establish the D-8 CEFC.

The CEFC project was presented and deliberated at previous
Commission meetings of the D-8, starting at the 42" Session of
the D-8 Commission in 2017. The 45% Session of the D-8
Commission, held in Dhaka, Bangladesh from 25-26 July, 2022,
tasked the Secretariat to expedite action on the establishment of
the D-8 CEFC, targeted to be operational in 2024. It is against this
background that today’s meeting is being convened to enable Al-
Hidayah Group present the CEFC initiative to Member countries and
our valued Partners. Therefore, I want to invite Al-Hidayah Group
to provide this August gathering with comprehensive presentation



on the CEFC. I would also invite all participants to provide inputs
to enrich our discussion in this undertaking.

Your Excellency, Distinguished Participants,

Our idea of CEFC is unique in the sense that it will blend Islamic
socio-economic development by linking government, private
sectors and communities. It has elements of Islamic model of
charity, which encourages the well-to-do in the society to share out
of their abundance with their fellow human beings, who are less
endowed. This model, as I was also made to understand, would
take into utmost significance the amelioration of poverty and
improving the socio-economic status of the teeming under
privileged in our member states. What also gladdens my heart,
about this initiative, is that the CEFC will be largely driven by
information technology and cloud computing
infrastructures, which will no doubt enable it to remain globally
competitive. There are many more advantages derivable from the
CEFC, which T am sure we will get to hear from the ensuing
presentations from Al-Hidayah Group.

Your Excellency, Distinguished Participants,

As I begin to end this address, I would like to advise we carry out
well-crafted and sustained sensitization in our member states on
CEFC initiative for citizens engagement and buy-in. We need to
engage our citizens to know more about the economic benefits of
CEFC, which will be a game changer in uplifting the socio-
economic status of citizens of D-8. The project will help accelerate
the GDP of our member countries earlier than 2050, which had
been forecasted by Price Water House Cooper (PWC), that the D-



8 Member states would become the Economic Power House of the
world.

Finally, permit me to, once again, express my utmost appreciation
to H.E. Ambassador Dato Ku Jaafar Ku Shaari for his effective and
impactful leadership, both within and outside the D-8 organization.
This partnership between D-8 organization and Al-Hidayah Group,
under your able leadership, bears testimony to your determination
to continue to serve the cause of D-8 alliance and its interests. May
Almighty Allah in His infinite mercy bless you with sound health and
reward you abundantly.

On this note, I thank you all for listening, and wish you a fruitful
and productive deliberation.



Agreed Way Forward for D-8 CEFC Malaysia

Adopted by Delegations/Members of D-8 Organization for Economic
Development during Virtual Meeting on 11 January 2023

Bearing in mind, the D-8 Organization agreed to harness resources to advance the
Member States’ respective economic situation and to implement the sustainable
development goals, a Virtual Meeting was jointly organized by the D-8 Organization
and Al-Hidayah Group on 11 January 2023 in Kuala Lumpur, Malaysia.

The Virtual Meeting was attended by participants from the agencies of D-8 Member
States. In addition, field experts from Malaysia presented selective Malaysian Success
Stories for the possibility of adoptions by member states and D-8 CEFC Activities in
Malaysia and their Progress to date.

Among the several recommendations from the Virtual Meeting was creating a Main
Framework roadmap and a long-term action plan for the D-8 Member Countries to
strengthen their commitment and involvement in the D-8 CEFC program, including a
proposal for the establishment of a D-8 online Portal for representatives from each
member state to meet regularly to identify challenges and proffer solutions to
problems associated with the development of CEFC in Malaysia for the benefits of all
member countries.

The meeting proclaimed the following Way Forward on the development of D8 CEFC

Programs to be adopted and implemented within and by the member states from the

year 2023 onwards:

Article 1: Doctrine, Manual and SOP

1. To develop the D8 CEFC Doctrine, Manual & SOP to ensure common understanding
and their successful implementation to complete their Mission and achieve their
Vision. These shall be the guiding principles on activities undertaken by D8 CEFC.

Article 2: Information Technology and e-Commerce

1. To roll out the D8 IT Platforms (memberships and e-Commerce) which are to
become one of the enablers for D8 CEFC Programs.



2. To develop D8 CEFC website with the objective to inform and update activities. It

will also serve as an information centre for members within the D8-CCI in each
member states.

Article 3: Role of D8 CCI1

D8 CEFC may coordinate with D8 CCI for the development, implementation and
continuous updating of an e-Commerce platform.

Article 4: Periodic Scheduled Virtual Meeting

1.

To create an online portal for communications and corresponding among the
stakeholders and representatives of different agencies of member states on the
D8 CEFC website at http://www.d8cefc.org.my

. To set up scheduled \Vvirtual meetings with D8 Secretariat &

Commissioner’s/Representatives of member states where clarification, comment,
suggestion, advise etc from member states may be taken up to ensure the
objectives of CEFC can be implemented successfully

Article 5: Partnership Economy

1.

To commence engagement with partners with the support and collaboration of D8
CCI in reaching out to the targeted potential partners from the member states.

Article 6: Interim D8 CEFC Office

1.

AHG as the initiator under a Private Initiative Scheme of the D8-CEFC and was
given the task to develop the CEFC Program has proceeded with the following
tasks: -

a. Making available an interim office space up to 50,000 sq. ft. area for the
activities of D8-CEFC within the current Al-Hidayah Tower in Kuala
Lumpur.

b. AHG is finalizing the technical and financial requirements for the

development of its new building, aptly called World Islamic Centre of
Excellence (WICE), complete with facilities for the activities of D8 CEFC,
the D8 Foundation Malaysia, the D8 IT Platforms and its future business
associates. The investment by AHG in WICE is around USD 270m and
will be ready in year 2027/2028.


http://www.d8cefc.org.my/

Article 7: The Way Forward

Moving forward, within the next second quarter of 2023,

1. Engagement with Partners under Partnership Economy concept.
2. Engagement with business strategic partners

3. To organize a conference between representatives within the member states with
objective as follows: -

a. Official launching of D8 CEFC under D8 Organization as an economic
program to achieve the goals under shared prosperity concept.

b. A brief presentation on D8-CEFC 5 years plan and how it will contribute
to GDP of member states. Within this period, D8-CEFC will also pursue
an initiative to establish an Islamic Capital Market under the D8
Organization.

C. Signing of agreements with partners that will become the strategic
partners to rollout CEFC Program within each member states

Article 8: States Support

1. Participating member States may provide support, at the national level, all
necessary measures for the realization of the D8 CEFC programs and may ensure,
inter alia, full supports for D8 CEFC programs, access to cross-border economic
activities.

2. Participating States may encourage popular participation in all spheres as an
important factor in the development of the D8 CEFC activities and in the full
realization of its programs.

Article 9: Indivisible and Interdependent
1. All the aspects of the D8 CEFC programs set forth in the present Way Forward are

indivisible and interdependent and each of them should be considered in the
context of the whole.



2. Nothing in the present document shall be construed as being contrary to the
purposes and principles of the D8 Organization, or as implying that any State,
group or person has a right to engage in any activity or to perform any act aimed
at the violation of the agreed terms, rules and regulations of the D8 Organization.

Article 10: Halal Certification

On the issue of halal certification, participating states will work together through
mutual recognition and understanding.

Article 11: Conclusion

Steps should be taken to ensure the full exercise and progressive enhancement of the
D8 CEFC programs development, including the formulation, adoption and
implementation of policy, legislative and other measures at the national level of each
member state.



MAINFRAME PROPOSE D-8 CEFC OBJECTIVE D-8 2050
(INCENTIVE - PRIVATE INISIATIF PROGRAM) 3RD POWER WORLD ECONOMY
PROPOSED by AL-HIDAYAH GROUP

-8 Organzzation for Economee Cooperation

GDV 1.5B RM (365M USD)
' 250M RM (61M USD) FOR TIME BEING

/“AGENDA: ™ | INCLUDE VIRTUAL UNIVERSITY
1)Zakat
2)Waqf
it WICE
e

Islamic Finance System

« Success stories of Malaysia’s Halal Economy
« Success stories of Malaysia’s Islamic Finance
« Tabung Haiji’s Success Stories

O N Social Finance

I PROGRAM D-8

I 1. Develop Islamic Doctrin Economy

! 2. Document become manual for D-8 practice
! 3. Convert to SOP for business player /

! business partner (will support by our
I

|

\

/ ‘AL-HIDAYAH GROUP PROPERTY:
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Interim Office
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D-8

Retirement Village
+ Administration Centre

Em-23- 3

« Specialist Consultants
AHG Internal Team
International Islamic
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Tower 1 - Hotel and Office

Tower 2 - Service Apartment (Retirement home)
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internal team, external expert institution
(UIA) and others related university)

So -

\

(Br \ University (IIUM) |+ Training Center Parking Area
7 SDG United Nation \ + Sustainable Development .« Entrepreneurs Development Total gross area - 2M sqft
Goals (SDG) ‘ « Islamic financing centre
@ « GIFT Economy (Zakat, Wagf, Hibah)
« * Islamic Finance System ) i -
|« Banking System )
ECONOMY PROGRAM Capital Market - 1.Program economy related (through Malaysia’s
|« ArRahnu success story), Zakat, Wagf, Hibah (will be
« Takaful . present by Datuk Zainal) - GIFT ECONOMY
. 2.Dr. Rosli - Stock exchange DLL
y ) "'+ Membership program \3. E-dagang (Qadrul Hassan), B2B, B2C, MyMasjid
N ya « E-Commerce (B2B/B2C) h -
S e « Trade supports system IT and Advance Tech
.« Partnership Economy
[ = Portal
= Website
= Membership platform
i = Payment Gateway System
( WORK TO BE DONE 2023 )

Prepare doctrine, manual, SOP

Engagement with authority for approval

Crowd Funding

It Platform operable/established D-8 CEFC website
Explore partnership economy potential

SDG

IT Website D-8
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AHG GROUP CHAIRMAN & TOP MANAGEMENT

Background

Established since early

1980’s

= A conglomerate with multi-
diversified business
segments: Construction,
Property Development,
Contracting, Complex
Management Services
Group of companies
accumulated paid-up capital
: RM161 million

Group of companies land-
banks and assets: exceeds
RMS5 billion

Top Management

Dato’ Ku Jaafar Ku Shaari
Group Chairman

Professional Advisors

Tuan Haji Baharin Ayob
Group President

Muhammad Kamil Baharin
Executive Director |

Muhammad Asyraf Baharin
Executive Director II

From Left (up)
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5. Dr. Rosli Yaakob

From Left (bottom)

1. Prof Dato’ Dr. Abu Abdullah

2. Dato’ Lamien Sawiyo

3. Datuk Zainal Abidin Jaafar

4.Dr. Zaharuddin Abdul Rahman

5. Prof. Madya Dr. Siti Mashitoh Mahamood



D-8 CEFC INTRODUCTION

In December 2018, a strategic economic collaboration between D-8 and Al-Hidayah Group was formed through the official signing of a
Statement of Intent (S.0.1.). It is known as D-8 Creative Economic & Financial Centre (D-8 CEFC). The collaboration was intended to initiate D-
8 common plan in establishing more socio-economic sustainable development activities to achieve creative, innovative, harmonious, friendly
and trustworthy sphere of life. The focus areas under the collaboration framework include Zakat, Waqf, Sadagah, Hibah, Islamic Finance
(particularly ArRahnu, i.e. Islamic pawn-broking, Takaful and Islamic Banking), Halal Hub, and Global Mosque Network through E-Commerce
(remittance, e-recruitment, Halal Trading & Halal Certification, Payment Gateway), HAJ Management, etc. whereby |.T. platform and Big-Data
are the enablers. Subsequent to the S.0.1., D-8 CEFC strategic action plan was further deliberated during D-8's 42nd and 43rd Commission

meetings.
» |Initiate and promoting sustainable economy through international cooperation and trade as well as enhancing domestic

initiatives for equitable economic development.
OBIJECTIVES II* « Endeavour to assist and cooperate among members in the sharing of expertise and experiences in human capital
development and institutional delivery mechanism.
» Explore & enhance trade and investment opportunities between and among them and to support the same by a common
digital platform.
» Promote cooperation between members in advancing Islamic elements in economic and business activities.
VISION II+ Contribution of creative economic models for D-8 Member States high-income position
To design and formulate a sustainable economic mechanism and integrated approach for improving
MISSION |l+ the standard of living, eradication of poverty and development of sustainable programmes in the D-8
Member States.
>
< D-8 CEFC Initiation (14.12.2018).
2 Introduced by Ambassador Dato’ Ku Jaafar Ku Shaari from Malaysia the previous Secretary General
2 of the D-8 Organisation. (2018 -2022)
> . . : :
7p) Development of WICE for the D-8 CEFC Complex for the implementation of its economics and
(@) financial program.
L
L
o Establishment of D-8 Foundation to manage and implement SDG and socio-economics
o0 activities
1
o

The Development of holistic D-8 Digital Platform as the main backbone to implement D-8 CEFC
Program in respect of economy and financial support under IGE.




PROGRESS ON D-8 CEFC INITIATIVES (CHRONOLOGY OF EVENTS)

10-2017

14-12-2018

07-03-2019
15-03-2019
01-04-2019
25-04-2019
14-06-2019
21-06-2019
17-07-2019
07-08-2019

07-10-2020

01-07-2021

01-09-2021

28-11-2021

01-11-2021

24-01-2022

16-02-2022

15.02.2022

13.04.2022

22.06.2022

9" Summit held in Istanbul — Presentation on D-8 CEFC

Statement of Intent for D-8 CEFC

Official letter by D-8 Secretary General on the acknowledgment of D-8 CEFC Concept paper, arranging meeting with IsDB
Presentation to Ministry Of Foreign Affairs (MOFA) on D-8

Private Dinner at Royale Chulan Hotel (with D-8 Secretary General & D-8 Ambassadors)

Meeting with Chief Minister of Malacca on D-8 CEFC Initiatives

Meeting with Majlis Agama Islam Melaka (MAIM) on Pilot Projects under the D-8 CEFC Initiatives

Dinner with Brunei Ambassador and D-8 Secretary General at Royale Chulan

Academic Discourse 1 at Inter Continental Hotel, KL

Cooperation with IsDB on D-8 CEFC Project support Fund which was held in Jeddah

D8 Foundation incorporation

Proposal Presentation for D-8 CEFC Business Council IT Platform by My4com consultant

Submission of letter to ORCD Undersecretary : D-8 CEFC private initiatives - endorsement by MOFA to Al-Hidayah Group
Submission of D-8 CEFC Progress Report

Letter Of Support From Ministry Of Foreign Affairs (MOFA) & Endorsement of D-8 CEFC HQ @ Menara Hidayah

Dinner with YBhg. Dato' Ku Jaafar Ku Shaari dan YBhg. Tan Sri Dato' Seri Dr. Sulaiman Mahbob to discuss on D-8 CEFC
Progress Report @ Club Lounge, Tingkat 30, Seri Pacific Hotel, KL

Committee Meeting AHG-D8 at Menara Hidayah with Dewan Perniagaan Melayu Malaysia (DPMM) or also known as Malay
Chamber of Commerce which is also the member of D-8 CCI

Meeting with Deputy Speaker & Member of Parliament on Huffaz Learning Centre Collaboration @Menara Hidayah

Virtual Meeting with D-8 Secretary General & D-8 Secretariat office on the progress Report D-8 CEFC

Visit by Dr Jalil Rahimi Jahanabadi Member of Parliament’s National Security and Foreign Policy, Republic Of Iran to the
Parliament of Malaysia



Adoption of Islamic Gift Economy (IGE)

’

/

‘--------------_~

Source: wakaf & Socio Economic Development (2018), A.G. Ismail, K.M. Ali & R. Sukmana (prOViSioning) of al-ma laYiSh (IivelihOOdS) for maslahah

principle under D-8 CEFC Initiatives

S
The Islamic Gift Economy (IGE) partnership provides

collaborative relationships, which can mobilize financial and
human resources to confront social needs and advance strategic
philanthropy.

Religion

The IGE definition is derived from the integrative revival of the
mechanisms of religion, social and commercial exchange as
encapsulated in the traditional figh of ibadah and mu'amalah,
such as zakat (obligatory charity), wakaf (endowment), sadagah
(voluntary charity), hibah (gift giving), faraid (estate division),
wasiyyah (bequest), gard hasan (goodly personal Joan), 'ariyyah
(lending something for use), ijarah (renting and hiring), ja'alah

Zakat
Sadakah/ Infaq
Faraid
Wasiya,

wakaf
Hibah
Ja’alah

Social

Digital IT Platform Global Mosque Network

wsgz;zT?:dcl Qard Hassan | Educational/ Health Services | (job wages), madarabah (venture capital or financing a profit
Haj & Umrah M t . . .
Retail Trade & & mran Managemen sharing venture) and musharakah/ sharikah (business

Proverty Eradication
Enterpreneur Developmen
Education

SME Development
Industrial Park

Promotion on

FDI's

partnership) according to Setia (2011).

Thus, al-iqtisad al-infagi (IGE) redefines the science of
economics as the science of kasb iktisab (earnings) and infaq

‘ammah (the common good) (al-Ghazali, 2013).

UNHCR unveils the. Zak:
global Islamic finance s ucture to help
displaced populations worldwide

Taking philanthropy to a new level, UNHCR restructures its existing Zakat program into the
Refugee Zakat Fund to help individuals and Islamic financial institutions realize their social
responsibility with global impact / 6



The forms of “gift” under the IGE, inter
alia, include:

* The Islamic Gift Economy (al-Igtisad al-Infaqi or al-Igtisad al-lhsani) is an integrative economic system based on the
principles of cooperation (ta'awun), mutual consent (‘an taradin/muradatin)] and partnership (musharakah), and these
are in turn founded on the principal ethical precepts of rahmah (mercy), gratitude (shukr), generosity (karam/ihsan),
moderation (tawazun/'iffa), khilafah (trusteeship) and amanah (integrity). Further, these operative precepts are
grounded in the foundational psycho-cosmological outlook expressed in the belief that the natural and cultural resources
of the world are abundant while the material needs, wants and desires of human beings are in fact limited and should be
limited.

* The forms of “gift” under the IGE, inter alia, include:

* Zakat — an obligatory due from the well-offs in society to the poor. Allah makes payment of zakat obligatory to ensure
that no one in society is deprived of his or her basic needs (food, clothing, shelter, access to education and access to
healthcare).

*  Waqf — the voluntary surrender of one’s possession (factors of production such as land, labour and capital) to “Allah’s
possession” the benefits of which belong to society.

* Sadagah — one’s voluntary gift to others in society, be it individuals or organizations that are doing charitable works for
the benefits of others.

* Qard Hasan Loan - Interest free loans for consumption or business. This instrument has a great potential as a source of
financing for small and medium scale businesses and industries.

* Hibah — Voluntary granting of ownership of property by one party to another party without any consideration (iwad)
while the hibah provider is still alive.

* Malaysia (under the various state religious authorities) has a well-developed zakat collection and distribution system and
data center. This is one Malaysia’s success story which we can share with other D-8 countries. In this respect, AHG has
identified the Islamic Religious Council of the Federal Territories of Malaysia as our project delivery partner (PDP) to
assist other D-8 countries to develop or improve their zakat collection and distribution systems including zakat data
center. Similarly, we will share our success stories in waqf organization and provision of gard hasan loans with other D-8
countries.



IMPACT OF IGE ON GDP Y
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IMPACT OF IGE ON GDP

—————————————————————————————————————————————————————

* C =total spending by consumers.

* | = total investment (spending on goods and
services) by businesses.

* G = total spending by government (federal, state,
and local)

* (X- M) = net exports (exports — imports)

‘--------------—~



In early 2017, PricewaterhouseCoopers (PWC) has come out with the research findings that D-8 will
emerge as the third economic powerhouse by 2050, taking the lead after China and United States of
America.

Revisiting the basic Islamic Micro-Economic model on theory of production, economy factors
comprise combination elements of labor, capital, land, raw material, entrepreneurship and technology.
The Holistic Islamic Economic Development (HIED) concept applied in the Open Economy
encourages the use of Islamic Instruments such as Zakat, Waqf, Sadaqgah and Hibah in addition to the
conventional instruments such as consumption, investments, government and trade as shown in the
following equations:-

Domestic Economy: Y=C+I+G
Open Economy: C+I+G+(X-M)

Open Econ_om%/ with combination of Islamic instrument elements: Y= [ C+I+G+(X-M) + (Zakat+Waqf+
Sadagah/Hibah/Infaq) ]

It is postulated that additional Islamic Instruments will allow the country to achieve higher level
economic growth by virtue of the fact that savmgs from the rich will be transferred to the poor who
have greater maeraI propensity to consume (MPC) as well as greater investments by the poor in the
form of small scale businesses and industries.



MEMBER STATES ECONOMIC POSITIONS

Huge Population base : 1.15 billion (2019); Average population growth : 0.95%

Roles of Islamic

Strategic locations connecting across the Globe Economic
models to be
Large undeveloped natural resources and young workforce population explored

to address D-8

High Reliance on exports of commodities for sustenance with least technology intensity =9
economic Issues

GDP : 8%-9% of world GDP (2018)

Areas for global competitiveness
Services, Industry, Construction, Infrastructure, Agriculture, Research, Science & Technology, Education, Capacity building

D-8 Member States’ Projected Positions In Global Economy

2030 rankings 2050 rankings

2016 rankings

GDP at MER

GDP at PPP
(in constant 2016 USD billion)

(market exchange rate at
constant 2016 USD billion)

GDP at PPP
(in constant 2016 USD billion)

GDP at MER
(market exchange rate at
constant 2016 USD billion)

GDP at PPP
(in constant 2016 USD billion)

GDP at MER
(market exchange rate at
constant 2016 USD billion)

. Projected .
GDP at GDP at GDP PPP Projected GDP at GDP PPP 5 GDP at Projected
GDP at GDP Projected
Country GDP.PPP PPP Country MER Country rankings GDP at Country MER Country rankings ! Country MER GDP
rankings " MER K atMER GDP at PPP R
(USD mil) rankings PPP rankings rankings atMER
Indonesia 8 3,028 Indonesia 16 941 Indonesia 5 5,424 Indonesia 9 2,449 Indonesia 4 10,502 Indonesia 4 7,275
Turkey 14 1,906 Turkey 17 830 Turkey 12 2,996 Turkey 12 1,705 Turkey 11 5,184 Turkey 12 4,087

Pakistan

Egypt 25 340

Egypt 19

Pakistan 20 1,868

Malaysia

27 864

Malaysia

Total (USD) 11,067

Pakistan 28 284

Total (USD)

I R T

Total (USD) 19,315

Egypt 15 4,333

Egypt 18 2,990

Pakistan

Malaysia 28 744

Pakistan 16 4,236

Malaysia 2,815

Pakistan 19 2,831

Malaysia 28 2,054

Total (USD)

Total (USD) 38,382

Total (USD) 27,368

Position 1-24 of world GDP ranking by 2050
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MEMBER STATES ECONOMIC POSITIONS

Indonesia is the largest economy measured by Gross Domestic Product (GDP), followed by Turkey, Iran,
Nigeria, Malaysia, Egypt, Bangladesh and Pakistan.

Malaysia 419.1 3% 12.6
Turkey 1,219.2 3% 36.6
Iran 545.9 3% 16.4
Indonesia 1,300.1 3% 39.0
Egypt 288.9 3% 8.7

Nigeria 414.9 3% 12.4
Bangladesh 331.0 3% 9.9

Pakistan 404.3 3% 12.1
Total 4,923.3 3% 147.7

Source: Sea2sea analysis and “How investment in Expo 2020 will pay off for UAE economy, burnish Dubai
brand”, Frank Kane, Arab News, 29th September 2021

Note that Malaysia has generated potential value for trade, investment and business leads worth more than
RM?70 billion from Dubai Expo 2020 which amounts to 4% of GDP.



AHG, under D-8 CEFC private initiative
programmes has proposed to D-8
Secretariat to form D-8 CEFC which

D-8 CEFC ECOSYSTEM _ _

rivate companies.
AHG P P

Creative Economic D-8 CEFC D8 CEFC Project Delivery
Creative Economic & Financial Centre Partner (PDP)

a. Distinguished landmark for D sﬁty 4
b. Utilization of D-8 CEFC bui space for D-8 I a. Facilitation arketlng promotion and financing
Programme b. D-8 CEFC dataycentre establishment

c. Temporary D-8 CEFC offite space at Menara
Hidayah, Kuala Lump

d. Encouragement of ingestment in the Complex and
commercial activitiz

e. Participation of GoVernment Sectors, Agencies,
Private sectors a# institutions as the user

c. Encouragement 6f, member enrolments and
contributionin the @8 CEFC

d. Cooperation of relatgd agencies to facilitate
trade

e. Cross-border activities\mong D-8 and non-D-8

1

_ SDG D-8 FOUNDATION
Strengthening D-8 Development

Ecosystem while achieving Sustainable et Implement SDG  programmes,

Development Goals (SDG) socio-economic development
and entrepreneur development.

SUSTAINABLE &,

DEVELOPMENT DIGITAL PLATFORM \
G S ALS Platform for promotion of intra-Halal trade @
among D-8 countries and the rest of the world o

(B2B, wholesale & retail trade) RO S D B M

Financial Centre
Listing E-commerce Donation
13



AHG KEY ROLES / CORE ACTIVITIES

Operate I.T. Platform as D-8 CEFC marketplace

+ Halal E- commerce Platflorm (HalalB2B, B2C)
\holesale trade

I.T.
Platform

Centre For Excellence,

Trade & Investment Mission Research & Technology
Transfer

* Marketing and commuyfiications to attract » Promote and orgarfige collective move in enhancing
new investment and jndustry development D-8 research qualityand technology.

» Trade and Investmeght arrangements » Coaching & Training :\lalal Certification &

+ (i.e: SME developnflent Industrial Park & D-8 CEFC Accreditation

* Promotion of FDI’g

Advocacy & influence policies
policy-making

> Sustainable Economic Based on Islamic
for D-8 and D-8 CEFC Principles

BUSINESS |
ORGANIZER / W Events, Business Forum

‘ & Matching

CORE ACTIVITIES

= Promotion to achie
Development benefi
members

= Attract participation in open collaboration through
professionally managed dgvelopment initiatives

= Promote tourism and cultu

= Influencing key policy positio
and developments

egonomic infrastructure.
?rovide social finance as per below:
= Zakat,
Wagqaf,
Sadagah / Infaq
Qardhul Hasan
Hibah,
Ar-Rahn (micro- finance)
Cooperative Society.
Takaful
Insurans 14
Wealth Management

SUSTAINABLE
hat affect growth DEVELOPMENT

ZALS
"nV

= Promote and organize philanthropic
and sponsorship pursuits to promote
equitable society and inclusivity.



STAKEHOLDERS IN COLLABORATION UNDER D8 CEFC

Financing,
Contribute Sponso
Exchange skill

Facilitate, Administer,

0.8 Organzaton fo Ecanomi Cooperaton

D-

Aleadl 2 gt

AHG
8 CEFC

ALHIDAYAH CROUD

D-8CCI HW

The Federation of Bangladesh Chambers of Commerce and
Industry (FBCCI)

Federation of Egyptian Chambers of Commerce (FEDCOC)
Indonesian Chamber of Commerce and Industry (KADIN)
Iran Chamber of Commerce, Industries, Mine and
Agriculture (ICCIMA)

National Chamber of Commerce and Industry of Malaysia
(NCCIM)

Nigeria Association of Chambers of Commerce, Industry,
Mines and Agriculture (NACCIMA)

The Federation of Pakistan Chambers of Commerce and
Industry (FPCCI)

The Union of Chambers and Commodity Exchanges of
Turkey (TOBB)

D-8 Country
Leaders

Ulama/ Scholars

NGO’s & other

Global Foundation Communities

Through relevant
Ministries,
authorities and
agencies

(Academicians/ Industry Players
intellectual/thinkers)
[
Members of
MAIWP
’ | Chamber of
Commerce

D-8 —AHG ISLAMIC GROUP OF

THINKERS

Embassies,
Consulates &
Trade Offices

Huffaz Care

Charity
Organisations
|

Cooperatives &
Mosques
Communities

Awareness program on the
Islamic social business for the
participation of individuals/Co-

operatives, etc

Successful high net-worth
Muslim Individuals

Orphanage: i.e,:

1.Darul Aminan
Orphanage

2.Association of We
Caring for Orphans &

¢«

the Poor
Entrepreneurs
| * % .
Corporate Note: .
* These stakeholders will also be the

Institlljtions

Consultants/Professi
onals & Experts

benefiter from the D-8 CEFC Programme.
* Benefit of D-8 CEFC for the stakeholders as
highlight in the next slide.




Creative Economy (CE)

STRATEGIC PARTNERING WITHIN THE

D-8 CEFC
Program

oy - Rl LT
[T — 3!'1___,,;4[ degala

Al-Hidayah Group

D-8 MEMBER STATE

D8 CEFC Project Delivery
Partner (PDP)

Strategic Partnering under
SPV with each partner
from D8 member states as
the country’s CEFC Project
Delivery Partner (PDP)

ALHIDAYAH CROUD
dF 1FHa, =
au=agl ac.gasa

(AHG)

The Development of D8 CEFC Complex in KL that will
provide the facilities for the CEFC Program.
The Development of Digital Platform for the D-8 CEFC
Initiatives such as:-
e-Listing Platform
e-Commerce Platform
e-Philanthropy Platform .
FinTech Platform
Reward & Loyalty Program for members .
Data Centre
My Masjid .
CEFC Program, Info, Promo, etc.

fundi

Islam
busin

Establishment of CEFC membership to pursue CEFC
Program nationwide

Financial Centre (FC)

To ensure a sustainability of CEFC ecosystem,

will focus on IGE principles and make available

ng is crucial and under CEFC Initiatives, we

ic financial instrument to support the
ess initiatives

Establishment of Foundation in order to
deliver the SDG

Creation of Islamic Fund for the SDG &
economic activities

Partnering with Wakaf Bank, Islamic Bank,
Islamic Fund Institution including Micro
Finance Institution

Each SPV which is the PDP in each country
will establish a Foundation to undertake the
above roles

i I fm=olj

CONNECT MEMBERS TO
D-8 EXISTING PROGRAMMES

D-8 Network

Innovation

D-8 Health & Social
Protection
Programme (Nigeria)

D-8 CEFC

D-8 Research
Centre For

Pioneers For
Research &

Agriculture & Food
Security

of
D-8
International
University

D-8 Designated
Airport

C+

D-8 Chamber of
Commerce &
Industries
(D-8 CCl)

D-8 Technology Transfer
& Exchange Network
(D-8 TTEN)

AHG shall be seeking
advice and support from
D8 CClI members in
nominating few
candidates in  each
country, that has the
aspiration and
experience to jointly
undertake the

implementation of the
D8 CEFC Program in
their country.

D-8 Payment
Card

€.

D-8 Special
Economic Zones



In order to successfully implement the proposed CEFC Islamic Economic models as proposed, all parties shall

okl dega

“:MCOLLABORATION ROLE

work closely & consistently to spearhead the development of D-8 CEFC. The roles to be proposed as per below:

0>

Project Delivery Partner (PDP)

AHG Role

Promotion & marketing

Seminars, Forum & Discussion with relevant stakeholders
Organize successful participation and engagement of target
groups in awareness outreach programmes within and
among D-8 member states

Collaborative SDG programmes between government
agencies and institutions among D-8 member states
Organize knowledge & technology sharing among D-8
member states

Publications and creation of comprehensive database
Funding of the programmes

Engagement with Industry player through the IT Platform

D-8 Secretariat

Provide support to AHG on the Promotion & Marketing

To provide support & assistance on D-8 CEFC programmes
To support & assist on Seminars, Forum & Discussion with
relevant stakeholders conducted by D-8 CEFC

Participate and engage with target groups in awareness
outreach programmes within and among D-8 member
states

Collaborative SDG programmes between government
agencies and institutions among D-8 member states

To participate in knowledge & technology sharing among D-
8 member states

To assist & support D-8 CEFC to facilitate & mediate within
D-8 Member states.

Government

To review, facilitate and cooperate the D-8 CEFC business
model initiative within their local culture.

To promote & market the D-8 CEFC Business model.
Collaborative SDG programmes between government
agencies and institutions undertaken by foundation.

The Foundation will also provide its Progress Report in
respect of its Income & Expenditure

To foster and share creativity, innovation, knowledge &
technology transfer among D-8 member states

To support the D-8 CEFC Programme development among
each D-8 state

To reduce Trade Barrier

To enhance the policy-making for D-8 bilateral trade



D-8 CEFC BENEFITS

1 Stimulate economic

growth through D-8- AHGC
| Collaboration |

Improvement in retail Accelerate
through

tradin ' .
centrallzedgE-Commerce Socio-Economic
s Sustainable Development
ystem P
rogrammes

Increased SME 10

business activities in
each Member States via

Events and Business
Forum

Creation of
comprehensive
database for all
business activities

Enhancement of
trades within Member
States

8Creation of more sustainable
development and
poverty eradication
programmes in the D-8
Member States

Human Capital
Development & Capacity
Building

(Insan Kamil Attainment )

Harnessing a strong
economic bloc as
the emerging D-8 high
income nations

3 = 4

Creation of The same

SPECIFIC

Contributing to
the
development
& growth of
SME within
the member
countries
through B2B
& B2C
platform of
which CEFC is
providing both
virtual and
physical

Mobilization of
resources such
as capital,
manpower,
technology &
knowhow,
marketing within
D8 members, so
as to be
competitive and
economically
viable for the
benefits of all
under a shared

:ENE{IE market place.
to PDP

prosperity concept.

business
network between
association
chamber of
commerce within
D8 member
states.

ecosystem and
business
implementation
strategy & model

will be replicated in

each member
states and will be
managed by the
PDP

Establishing
Islamic
Financing

Through
Foundation
for SME’s

Benefit
to PDP




CURRENT ACTIVITIES UNDER D-8 CEFC

PROJECTS ECONOMIC IMPACT CURRENT STATUS
1.D-8 »Under the mandate between AHG & D-8 Organization of | » Foundation was
FOUNDATION Economic Cooperation, AHG established D-8 Malaysia incorporated on 7t
Foundation which is a trust foundation that is registered and October 2020.
governed by Act 258, Trustees (Incorporation) Act 1952. This | » Monthly RM4,500
foundation is an institution providing holistic solutions to the provided for  SDG
Muslim Ummah Economy in Malaysia by delivering the D-8 programs.
Sustainable Development Goals (SDG’s) programmes for D-8
and promoting creative Economic business model through
Islamic banking and social finance instruments.
2. Proposed » Creating Islamic eco system under D-8  Education scheme. » Collaboration With Huffaz
Huffaz Al Quran » Huffaz Learning Centre for Quranic and Arabic classes. Learning Centre in Taboh
center of »Translation to 8 languages based on D-8  Countries. Naning.

excellence in
Taboh Naning,
Melaka

»Quran as the way of life.

3. D-8 CEFC
Malaysia
Headquarters at
Menara Hidayah

» Image of D8 CEFC Malaysia at Menara Hidayah and
participation of Agencies, Private Sector and institutions.

» Use of D-8 CEFC building space for D-8 CEFC Program.

» Conduct training, business matching and commercial
activities.

» Providing retail outlet and office (affordable rental rates) at
Menara Hidayah, D-8 CEFC Headquarters in Wangsa Maju,
Kuala Lumpur.

D-8 CEFC Malaysia
temporary office space at
Menara Hidayah, Wangsa
Maju, Kuala Lumpur.
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CURRENT ACTIVITIES UNDER D-8 CEFC

PROJECTS ECONOMIC IMPACT CURRENT STATUS
4.D-8 CEFC | » D-8 Sustainable Development Goals to pursue mutual cooperation in trade, | Continuous
Malaysia industry, intellectual property rights, agriculture and food security, forestry, | communication
transportation, tourism, health & social protection, climate change, | with D-8
environmental sustainability Secretariat Office,
» Initiation of D-8 Health & Social Protection Programme Mr. Bilal Khan
» D-8 Chamber of Commerce
» Closed cooperation in technological developments
» Provision of material and human resources for effective program
implementation
» Ratification and operationalization of Preferential Trade, Visa and Customs
Agreement
5. WORLD » To act in a spirit of Islamic brotherhood and enhance mutual respect and | » D8 CEFC
ISLAMIC confidence, dialogue and cooperation among the Member States; Malaysia future
CENTRE OF » To enhance an effective business networking system and environment based Headquarter
EXCELLENCE on Islamic tenets and principles, enabled by I.T. digital platform; » To obtain
(WICE) » To further develop and diversify bilateral and multilateral cooperation on the funding via
basis of the principles and rules of international law; Wakaf Fund
» To act for improving the business environment and promoting individual and
collective initiative of the enterprises and companies directly involved in the
process of business, economic and research cooperation, reaching to a level of
30% global trade;
» To develop economic collaboration in a manner not contravening the inter-
national obligations of the Member States including those deriving from their
membership to international organizations or institutions of integrative or
other nature and not preventing the promotion of their relations with third
parties 20




CURRENT ACTIVITIES UNDER D-8 CEFC

PROJECTS ECONOMIC IMPACT CURRENT STATUS
6. » Revive and redevelop wakaf as instrument for economic | » Proposal to PNB on
Establishme development and social justice establishing the Wakaf Fund
nt of Wakaf » As an approach to free society from the clutches of Riba
Fund with » Asinstrument to achieve sustainable economic ownership in society
PNB » Enhancing Islamic teachings and reviving the Wakaf development
model by adapting the Islamic financial instruments as examples to
other D-8 Developing Countries Group
» To provide opportunities for the public to wakaf and contribute to
the welfare of the Ummah including looking after the welfare of the
family and future generations.
7. DIGITALIT | »Platform for promotion of intra-Halal trade among D-8 countries and | Setting-up a digital platform as
PLATFORM the rest of the world (B2B, wholesale & retail trade). the marketplace focusing on
» Encourage member registration through digital platforms with a target | Halal products and services with
of 2000 members within the next 6 months after implementation. a preliminary list of selective
» Listing platform for members. 2000 merchants in D-8 member
To value add Business Chambers throughout the D-8 countries. states
8. DEWAN »To channel the Malay traders and professions under DPMM for the | Setting-up a digital platform as
PERNIAGAN | interests and benefits of the Malay economy via collaboration with | the marketplace focusing on
MELAYU Digital IT Platform and membership subscribers and digital marketing. Halal products and services.
MALAYSIA »DPMM members would also be able to benefit from the Digital IT | DPMM has 500,000 members.
(DPMM) Platform of D-8 CEFC, among its advantages are:
® Interact with your prospects
® Ability to reach global fast & effective
® Reach more customers for less money
e Know your audience & your audience knows you
e Future improvement by data collected 21




CURRENT ACTIVITIES UNDER D-8 CEFC

PROJECTS ECONOMIC IMPACT CURRENT STATUS

9. Proposed | »Providing alternatives to the public in responsible consumption at | Setting-up a marketplace focusing
D-8 Bazaar | affordable prices and convenience; on Halal products and services.

@ Jalan | »Synergy of network and optimized resources among parties in providing | Potential  collaboration  with
Pandan, Lot | quality products and services for the benefit of the Ummah; DPMM members residing in
1876, »Encourage participation of entrepreneurs/ business owners’ in SDG | Johor.

Mukim programmes under D-8 CEFC Private Initiatives;

Plentong, »Support the production and supply-chain of local halal and industries;

Johor Bahru,
Johor

»Commercialization & promotion of local HALAL products at international
level

» Generate employment opportunities

» Promoting active & healthy lifestyle

»Muslim Friendly Social & Mingling Location

»Success-story model for Malaysia in empowering entrepreneurs /
cooperatives to support the retail sector and local industries;

» Contribution to D-8 Foundation

» D-8 Bazaar will be a platform for over-the-counter (OTC) of zakat, hibah, &
sadaqgah through collaboration with the surrounding mosques.

10. CO-OP
BANK
PERTAMA as
Islamic
Financial
partner

CEFC shall establish a financial centre whereby economic and commercial
activities shall adopt Islamic financial instruments and payment systems as
the alternative to the conventional instruments. Through creative
economics, CEFC shall promote more Islamic innovative financial products &
services and support the revival of social finance instruments such as waqaf
as a proven viable financial instruments of social justice and development.

On going discussion with Co-op
Bank Pertama

Provides:

Individual Financing
Corporate Financing
Factoring Financing
Ar-Rahnu (Islamic Pawn
Broking)

Takaful Insurans

YV VYVYY

A\
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PROPOSED AWARENESS PROGRAMMES

ACTIVITIES
Membership Programme
Collection, Distribution: Zakat
Collection, Distribution, Re-investment: Wadqf,
Sadagah, Hibah
Financing through :Islamic Banking Products
(Takaful, Ar-Rahnu, Micro-finance)
Financing of big scale projects: Sukuk, Waqgf
(General & Specific)
Research & Development (Islamic Economics,
Muamalat, Business & Finance, Science &
Technology, I.T., etc.)
Ummah Empowerment & Inclusive Programmes
Exclusive Programmes for members

LOCATION (D-8 MEMBER STATES)

5 . =
- ’. ‘

CO-PROMOTION
Joint promotion with D-8 Secretariat
Joint awareness programmes with religious scholars,
intellectuals and institutions
Joint research with Universities and learning
institutions
Partnership with local government agencies and
authorities
Partnerships with other foundations worldwide
Partnerships with local and D-8 Industry Players
Partnerships with D-8 mosque network
Partnerships with (operators, merchants, banks,
Telco's, TV stations / broadcasting companies,
Search Engine Optimization (SEO) — Google, Bing,
slide share, IKIM, etc.)
Other promotional activities

VALUE PROPOSITION
For the benefits of Ummah in line with Magasid As-Sharia
Deeds for worldly and hereafter
Donate as you spend
Involvements in SDG & CSR programmes worldwide
Knowledge Exchange
Philanthropic Expertise & Mentoring
Harnessing Government relations (Economy, Business,
Trade, Finance, Politics, Social development, Science &
Technology, Research & Development)
Sector issues & guides
Legal Consultation
Networking & connecting
Professional development
Leadership development

L5




TIMELINE / WORK PROGRAMME

D-8 CEFC PRIVATE INITIATIVES (3-YEARS' WORK PROGRAMME)

Item Description Done | WIP | Future | 2022 2023 2024

1 |Pre-Assessment Period

2 |D-8-AHGC Collaboration (D-8 CEFC Initiatives) v
Statement of Intent : D-8-AHGC Collaboration V)
Agreement : D-8-AHGC Collaboration v
Conceptual paper & Islamic Economics Concept v
D-8 to accept, support, endorse AHG as the D-8 mandated delivery partner for D-8 CEFC Initiatives to v s

proceed the rolled-out plans (by July 2022)

3 |[Formation of Delivery Team, Study & Reporting of the focus areas in D-8 CEFC Initiatives

Formation of Socio-Development Economic Council v

Setting-up delivery team : Consultants, Industry Players, Universities, Government Agencies, etc. v
Preliminary Desk Gap Analysis and Feasibility Study v
Appointment of research teams for detail gap analysis and feasibility study for D-8 member states v
Field Study by research teams and reporting v
Recommendation by Consultants/Research Teams and approval v

4 |Funding Arrangements v v _

5 [Endorsement by Government of Malaysia & D-8 For Policy Approval

Preliminary discussion with Secretary General, Government Of Malaysia v
Preliminary discussion with Bank Negara Malaysia v

Presentation to Ministry of Foreign Affairs and D-8 endorsements of the D-8-AHGC cooperation v
Presentation to D-8 Ambassadors in Kuala Lumpur v

Presentation, cooperation and coordination with the related ministries and agencies v
Presentation and mandate by D-8 Secretariat (Commission) v

7 |Formation of Ummah International Charitable (L) Foundation

Compliance with legal and registration requirements (with D-8 participation)
Authorities' Approval

I.T. Infrastructure

UMMAH INTERNATIONAL CHARITABLE (L) FOUNDATION (UICLF) establishment
Foundation For Ummah (other states in Malaysia) establishment

Foundation For Ummah (D-8 member states) v
Zakat, Wagqf, sadagah collection and distribution under the sustainable development programmed v

L < <
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TIMELINE / WORK PROGRAMME (Continue...)

Item Description Done| WIP | Future | 2022 2023 2024

8 |Formation of Wadf Institution

Legal and compliance process \J

Establishment of wagf institution v

Waqf pool of funds collection and distributions according to priorities v _
9 |[Formation of SPV

Confirmation of the appointment of SPV v
10 [Private Initiatives by SPV - Pilot Projects

a) Wadqfland developmentin Melaka, Malaysia - Bazaar v

b) Deployment of I.T. Platform for the collection of Zakat, Wagqf, Sadagah/Infaq under Melaka Religious Council v

Malaysia (MAIM)

c) Collection of Zakat, Waqf, Sadagah/Infag under Melaka Religious Council Malaysia (MAIM) using I.T. platform v

d) Industrial land development in collaboration with Technology Park Malaysia v

e) SDG programmed related to Asnaf under Federal Territory Zakat Religious Council (MAIWP) v
11 |D-8 CEFC Complex, Jalan Ampang, Kuala Lumpur

Marketing & Sales v

Funding arrangement v

Arrangement with complex management company and operators v
12 |Promotional programmes and Public Relations

Awareness Promotional programmes v

Marketing and public relations v

W.I.C.E. Events and programmes ' _
13 [Establishment of B2C, B2C, C2C platforms

MyMasjid Apps Launching v v

Planning & Approvals v

Funding for pre-establishment v

I.T. Hardware & Software Deployment to D-8 countries v

System maintenance v

Marketing & Promotion, B2B Membership schemes v

Online business and trade exchange v
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D-8-AHGC COLLABORATION CREATIVE ECONOMIC & FINANCIAL

CENTRE (D-8 CEFC) UNDER PRIVATE INITIATIVES

STATEMENT OF INTENT ("SO1") 3. AL-HIDAYAH GROUP SON. BHD. o w
between . — racs r———
Developing-8 Organization for Economic Cosperation (“Developiag-8™)
Maya Akar Conter Beyskdere, Cadde 1002192 Kae'1 2, Daire40, Esentepe 3430 lsmbal, Torkoy

and - s
AL-HIDAYAH CDOUL AkHidayak Group, (“"AHG™)
p . AlHilayub Grosp, | 1th Floor, Menoes Hidayab lalan 2274 Section 1, Warggea Maju,
AIL'—.QA[ :lc.qala $3300 Kusla Lussprer, Malaysion '

8 CRATI SO & AR, CHNTE (8 CORE) PRTvATE AT
AHG oad Developing-8 Organization for Ecomomic Cooperation (Developlng-3) establish this e e ez
stateenent of nsent  onder o design and formelate the econamb: mechanism and integrated appecach
for Impeoving e standard of livesg, emdication of poverty mad development of sustainable
peogramme &= the D-3 Member States

e —
— - A B Sty T . s W ey w——

UMMAH INTERNATIONAL

CHARITABLE (L) Hoth parties will encomage e following activities 10 peomcee the sesinable economic
FOUNDATION development program:

a) ARG will setwp an Intermational Foundation in Labusn, Malaysia which will facilitne the

- — —— . T— -
establishanest of Inlermtional Faith-Giving Onganbeation (1IFGOY
b} AHG will also make the necessary amangements (o support the activities and openations of the v s =
IFGO, the development of » Center of Excelloace project mamed a5 WICE and the N
establshment a Wagl Development Baek in Labusn, Makaysia; -
SPEC\I/AEl;l:’Cl:.REPOSE & ] ; PR ———— O
¢} AHG will provide the peemises facility called Do8 Creative Economic and Fisancial Conter . E-F T
(D-8 CEFC) loconed at Jalan Aspang, Kualy Lumpur which can serve as & sew mvesue in B e .8 C
cresling s center of Finance and Trade Exchange among D-8 Citizens. In addition, AHG will O G ."b- ‘o
alsa imite the D-8 Organization %o participate in all events, programs and activities orgnnized —— ‘ss
by D8 CEFC. P

Salient Terms of the SOI between -6 -0 c?‘\ 0l201 )

D'8 and AHG Betoee Implementang these proposals, the parties will discuss ®e cpportunities sad challenges (09
presented and may thereafier enter Info specific agrecments kased on the muewally agreed objectives
and cuteomes with the consent of D-8 Member States.

i . ¢ SECRITARY GENERAL
1. Semng Up an Inteltr?atlonal t This statement of Istent foems the framewerk for cooperation between the paries t identily )2 WISMA PUTRA T AFPAIRS
Foundation to facilitate the and achieve shared poals and objectives and 10 facilitase and develop a gesuine and mutuslly benedicial No I3 L
tnceship. This stdement of [ntert bs nosbinding med does not impose legad oe fimancial e
establishment of International pi 4 e It I« sl md o . s sy o .
Faith-Giving Organization (IFGO) ) YEG: T ek Pe. Sulaiuen Mahbob
) g Lrg 2 This stmement of [ment shall remain i effect foe 6 (Six) Months, unless either party terminates Al-Hidayah Group Chairman OF A\
2. Establishment of AHIB for the sooner by notifying the other party In writlng, or the parties say extend this satement of Inenl besond ;1"‘ Fto:, M;:\am H"::Y"“- Jalan 3/27A. Section 1 “' \N\
. IR Mt o sl o nrmerment ndar Baru Wangsa Maju
Foundation to support the e : o (s)
e PP . 3 As sgread by both panties, all the above-mentioned peropesals shall be coaflmed thro 23300 KUALA LUMPUR upp
d operation of IFGO Wy o oh oo 5 A)
activities and operation o signing of Memorandwm of Undeestanding (MOU) at an appeapeime time mutsally agreed by both ) X (o) 201
Foundation. prt e \-(%ﬁs Tae. Se, \_e“-e \_l \,‘\-I
3. Establishment of facilities named 4 Each party sall designate a persas or office to serve as faison for implementing this sntemest : \
. . O Intent. For D-8 Organization, the contact person will be (Muhammad Bl Khan, +90 531 5839307, D-8 CREATIVE ECONOMIC AND FINANCIAL CENTRE (D-8 CEFC)
D-8 Creative Economic & caball @developingS.oex). For AHG the contact person will be (Mr. Ahmad Kamal Shahidin, +6016
Financial Centre (D-8 CEFC) 345 6819, kamak@alhidayahbank com). \ May the Almighty Allah S W.T. bestow excellent health and continuous success to Tan
. Sn
which will be located in Kuala @)
Lumpur - % 2 1 would like to thank Tan Sri, for the letter dated 15 September 2021, as weli as
’ y Q the updates on the D-8 Creative Economec and Financial Centre (D-8 CEFC) by Al

Hidayah Group

3 | would like to assure Tan S that the Ministry of Foreign Affairs will continue to
support and assist Al-Hidayah Group at the Commission level; in ensuring that the D-

By: o e 8 CEFC's mitiative would be one of Mataysia’s success stories.
Medarfmad Kamil Bin Baharia o o
D8 Secretary-Genersl Chief Executive Officer £ __ .’
~ = et S
% e Mf 14/“‘/30'9 H (DATO" SRI MUHAMMAD SHAHRUL IKRAM BIN YAAKOB)
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CURRENT ACTIVITIES UNDER D-8 MALAYSIA FOUNDATION SDG
PROGRAMME

OUR PROGRAMS ettt 9

GERBANG REZEKI 20

A sociel-finance programme by 0-8 Maeleysia Foundston

POVERTY v Asnaf affected by Covid-19 pandemic il 1 ( ; " Wae are organizing "Gerbang Rezeki 20217 Programme
. . "‘ ¥ which encompasses charity and distnibution of contributions
v Relief shelter for natural disasters 2 - - af , 1 the baneficiaries:
v Transit homes ' q" 9 * Food-bank
v Foodbank Nl | g ., * Assistance to the orphans
et * Assistance lo single-mothers
v Access to microfinance . ;:nalv‘ltyt contnbutions to the kess fortunate and the
’ eshiute

v Subsidized medical treatment

IEROHUNGER . ..

y v Smart-agro
v Meals-on-wheels
. v Crops Agriculture programme

4 v Micro-nutrient programmes

600D HEALTH AND WELL-BEING

v Subsidized medical check-ups
v Subsidized medical treatment costs
n v Pro-bono services for mental health
4 ' v Subsidized cost for physiology treatment

QUALITY EDUCATION

v Subsidized transport services

';‘ m{ﬁ * Subsidized tuition fees / scholarship
4 2 A v Technical training for entrepreneurs

We welcomes your cortribution
D-8 MALAY SIA FOUNDATION
BIMS R Acceunt 14210010021619 [N
BB USD Accourt 14210020001819

Please note he folionings at the remark
secton of your online banking transaction

1. Name & Tel No,

2. GR 2021 (choose)

* GR (2021) . Genaral

* GR 2021 (FB) : Food-bank

* GR 2021 (AY) : Orphans

* GR 2021 (IT) : Sngle-mathers

o GR 2021 (K?) : Charity and Emergency

0111289 7006/
0111573 7188

* We wil submit achity reports 10 the contridufors.

Other Current

Food Bank Orphanage Single Mother Emergency/Suffer

RN TN TRV R[] ~viz,000/ monthby - | RM1,000/monthby | RM11,000/ month by | RIL,000/ month by Programme
v D-8 Bazaer - Waaf Centre Programme AHG
m * Mobile Home Nursing
v Recvele nronramme ) . Collaboration with _ _ . _ _
# e Collaboration with Collaboration with T Collaboration with Social Collaboration with
other agencies / Malaysian Islamic Coundil (i.e YaPIEM Welfare association (i.e organizer (i.e. qurban
DECENT WORK & ECONOMIC GROWTH Council (i.e YaPIEM ouncil (i.e Ya Private /Public Hospital) .
NGOs/ personnel & maiwp)

& maiwp)

v Asnaf empowerment programs

o v Access to employment opportunities




CURRENT D-8 CEFC HQ @ MENARA HIDAYAH

*5th FLOOR

*D8 CEFC MALAYSIA OFFICE
*D8 MALAYSIA FOUNDATION OFFICE

*GFA —15,224.80 sqft
NFA —11,748.74 sqft )
1 300 1 00 ‘Q:SJ? &30 1
A 1 T
A | | !
i e La nh I ] B
< L'ﬁ'—'——r——l |
\ 1 1 ] D8 CEFC !
\ ':E‘ MALAYSIA 7T
\ D8 MALAYSIA - S OFFICE Lr
\ FOUNDATION L
3 OFFICE —E
\ [
\‘ | '3
\.-\. B <l
\\. /'/
A e
\ /'/
~ q? o
*FUTUI iliiiiiiii"
—— - = : il = e -- T
E = e 2t "
- | " :
"
S "
11}
T [ 1000 =
o— : , e - "
— == : IIII n
—— ) n
H .
S S% =

*5th FLOOR

*D8 CEFC MALAYSIA OFFICE
*D8 MALAYSIA FOUNDATION OFFICE

*GFA —15,224.80 sqft
NFA —11,748.74 sqft" ® . T i
) I &0 1 800 £00 ! 530 &0 1
o - = 7]
/'/ ! I H l |
P - | D8 t
A ! |4 k. REPRESENTATIVE | 8
(-/ l — ' COUNTRY OFFICE | [
‘\ TENANTED | === ‘ ! I
3 l OFFICE [I | =
\ l SPACE | | l ¥
\ OUTDOOR ....... — - — II I
\ CAFE l D8 ] |8
. SECRETARY
\ l ! GENERAL -i
\ | OFFICE )
Y S T 1k
7
O -
\ /’/
~\_ -
Ve
PROPOSEDCONCEPT
LevelFloor Proposed Actides GRASaf) NEA (sqff
lGround[G) !\(um‘purpose Hal | Retal § Resaurnt 2008063 1030538
Hezzaine ) Wosiupose al | Reel  Resiar 13288 1618
Leveld Event| WeddnghHal 1500081 1178302
Level DB CEFCialaysia Offce/ D8 Malaysia Foundaion Offce 152480 1174874
Level6 D8 Seerefary Generel ffe DB Represeriaie Counfy Offce 1181131 9407
Level? D SHE Local members 1161020 841078
Leveld D8 samic Monetary Offe | Waqf Zakat Insurance 1161920 940
Leveld D8 rtemetonal Freight Fonrders 1161920 940
Level 0 D8 Toursm | Trade  Arfe Representative 1161920 94107
2 Level 11 RHG Headquarters 1161920 940
. o s | o
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THE DEVELOPMENT OF IT DIGITAL PLATFORM UNDER D-8 CEFC

1. Products Display

2. Products Advertisement

3. Minisite

4. Market Expand

5. Vetting of Halal Products Certification
6. Business Opportunity

1. Business Networking

Products Advertisement

100 CATIOMIS

Reliable Personal Protective Equipment

N\ " A t

(" ! A N e 'O A o

" L" pas (Y, M Py (a8 A :

- e W (=] M v U i
ood  bood Mdnvn  (onfwdoen "

Fond oot hpetets Nethblenty  Bewrgn Owylroduy

g
Products Dlsplay w
Port and Custom Clearance Packaging b Movens Warehouse Storage
Aok for price Ak for price Aok o price

MOVING YOUR PRODUCTS ACROSS ALL BOROERS
AN W0 T VRS NCLIGG 01 L RO XTE  AG

Ut Speed Lot
-

) l.[- J Wveyh  howry ] )
ilmélkala
m ﬂ PLATFORM
'AN":IN‘ A reight
VALUE PROPOSITION
Ask for A

(Telecommunications & Fintech
Business & Smart Phone)

Digital Wallet
(Telecommunication
& Fintech Business)

D8 E-WALLET

(POS)
B2B SYSTEM
TRANSACTION
MEDIUMS

B2C SYSTEM

b

MOBILE APPS TRANSACTION MEDIUMS

D-8 MY MASJID
MOBILE APPS
(ONLINE SHOPPING)

COLLATERAL
“PURCHASE WITH

SADAQAH"
TRANSACTION

D-8 FOUNDATION
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ACTIVITIES UNDER D-8 CEFC SDG PROGRAMME

Permodalan Nasional Berhad

RERERNE
T

D > N

L

Wakaf Fund Proposal to PNB

&P

oSS
CO-OPBANK

PERTAMA

MALAYSIA

_ N
Meeting with Malay Chamber
Islamic Financing through CO-OP Bank Pertama of Commerce 31



CURRENT PROJECT DEVELOPMENT UNDER D-8 CEFC

DEVELOPMENT AREA FOR D-8 BAZAAR

S5 AP e SpaE

gl oy

DEVELOPMENT COMPONENT FOR FUTURE
D-8 CEFC HEADQUARTERS

Ringkasan Pembangunan
1 Makmilk Tanah A-Hidayah Properties Development Sdn Ond
2 Tajuk Projek Cadangan Komgleks 08 CEFC WICE
3 Lokasl Lot 108, Jalan Ampang, Kuala Lumnpur
4 Penerangan Kompleks Luas Lantsl Kasar 2,267 40 kp
Luas Lantal Gorsih 1,742,283 kp
Nisbah Plot 1695
5 Pembinsan Bangunan Subus kedua 2026
0 Dangunan Beroperas Suku pertama 2020
1 Kontrakiot Nean diartk
] Status Torkint + Ko# tanah 122 juta VSO
* Prooes uruaan pomblayaan
+ Porintan Pambangunan yang DItulusxan okh Pmax Berkuass
Komponen Fembanguasn Tinghat No.Unt Luas Lantat Kn:o:
o)
Komerwal & Sky Vel L] maz
Pusal sl 10.9%
Mowra A Pejadat Korperst 1 gt wou
n
Mete: 120 ik 0162
Morara i Servis Kedaman Mewah SOMO Dupex 14 Qum 202100
Monra G Sevs Kedaman 17 15 o 20199
Parke Podum 3 108
(Tormasih Snghat bawah tanah)
Jumish 22T 4M

17 Tighat

Senvs Kedaman

17 Tinghat
Senis Kecharman
Meash
SOM0 Duglex
27 Tegat
PEIADAT KORPORAT
AHOTEL
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WISH LIST

RESOLUTION TO BE ADOPTED FOR D-8 CEFC INITIATIVE TO MOVE FORWARD:

D-8 to accept, support, endorse
Al-Hidayah Group as the
D-8 mandated delivery partner
for D-8 CEFC INITIATIVES.

33



bl ST T

Contact Us

AL-HIDAYAH GROUP
Tower Hidayah
11 Floor, Jalan 3/27A,
Seksyen 1, Wangsa Maju
53300 Kuala Lumpur.

+6 (03) 4142 4780/81/82

’ +6 (03) 4148 1503

Email :  info.D-8.alhidayahgroup@gmail.com

Website : www.alhidayahgroup.com
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D-8 “ ALHIDAYAH CROUD
0-8 Organization for Economic Cooperation [}:%Lt Jf_,;aZA

Al Hidayah D-8 B2B E-Commerce Platform - IntoHalal.com




Introduction

IntoHalal.com is a web-based
platform which allows Halal brands
to enhance competitiveness and
marketability in the virtual global
market. It enables secure business
collaborations and enhance brand
communication with business
partners and individuals on a B2B
arrangement.

9/4/20XX

® Morketplace . ® Morketplace -

Better Cafe Arabic Gum - Papan
° 21

Munif Wijjsz
RM28.00

Avcbic Gum ik O

- . P4 Quick Overvie w
T

L e

2;12

SESMN  BETTER CAFE ARABIC GUM ° o

=]

i

Register

Request for Quotation (RFQ)

aaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaaa

ur Password

Register as Buyer

Presentation Title

Register as Supplier



IntoHalal.com

E-Marketplace

« Catalog

» Shopping Cart

» Request for Quotation
Member Registration & Profile
Other Web Pages
Management & Reporting

9/4/20XX Presentation Title



I Cata ‘ Og E-Marketplace




Welcome to IntoHalal.com! aSide a2l

All Countries Search halal products SEARCH O phantom ~

® Marketplace Home About Us Contact

All Countries

Indonesia

Malaysia

*'

-
BT 2Y
'v‘ \“’;

/" register
-

NOW

—
-
a

ARE YOU
Into Halal?

5 Beverage Staple and Grains Dairy Live Stock Fresh Produce Confectionery Sports and Recrea... Books and Multim
21 Items O Items 0 Items 0 Items 26 ltems 0 Items O ltems O ltems
Recommended Products View All

(O Ask us on WhatsApp

7% OFF | [ Myt At




Electronics Fashion Services Health and Beauty Food Frozen Food Food Ingredients Beverage
O Items 0 Items 12 Items 31 Items 14 Items 2 Items 20 Items 21 ltems
Recommended Products View All

L nums

Asam Pedas Daging

Walnywin's Favrice Sen! Acam Fetay

/A
/ SGGNEN

GIZZARD CHILLER BOX TRAILER Saanen Original Goat's Milk Soap - Hanum's Asam Pedas Daging
100g

& PFM GLOBAL VENTURES SDN. BHD. - £ Ikatan Beruntung Services - Malaysia £ Saanen Goat's Milk Beauty Soap - & Hanum's Home Gourmet - Malaysia

Malaysia Malaysia

RM16.60 g

(© Ask us dx WhatsApp



Welcome to IntoHalal.com! aSide a2l

All Countries Search halal products O phantom ~ .!. Cart

# Marketplace Home About Us Our Services ¥ Contact

f Home > Marketplace > Beverage

Category v

Health and Beauty

Food

- o B
e

SUSU KRMBING gy -
BETTER GOAT ASLI

Frozen Food

Foodingredlents DATES SYRUP SMALL POUCH DATES SYRUP SPOUT POUCH Susu Kambing Asli - 500gm
Beverage g“O‘P\’IN!] MAL AGENCIES SDN. BHD. - gmo,f:l:“) MAL AGENCIES SDN. BHD. - & Munif Hijjaz - Malaysia

Staple and Grains Ri0.0d B RFQ B RFQ RESR.00 B RFQ
Dairy

Thariee

Live Stock

Fresh Produce

Confectionery

g a
o
= (© Ask us oh WhatsApp
PGS BETTER CAFE ARABIC GUM




Welcome to IntoHalal.com! aSide a2l

All Countries chicken SEARCH O phantom ~ W Cart

# Marketplace Home About Us Our Services ¥ Contact

ft Home > Marketplace > Results for chicken

Category v

Health and Beauty

o w3
Food )Fx //{
JH i N

q

& Y

Frozen Food

Food Ingredients CHICKEN PAWS CHICKEN GRILLE WHOLE DE-BONED CHICKEN

% PFM GLOBAL VENTURES SDN. BHD. - % PFM GLOBAL VENTURES SDN. BHD. - & PFM GLOBAL VENTURES SDN. BHD. -

Beverage
Malaysia Malaysia Malaysia

Staple and Grains B rRFQ B RFQ B RFQ
Dairy

Live Stock
Fresh Produce

Confectionery




All Countries

# Marketplace

f Home > Marketplace > Hanum's Daging Kandar Hitam

b)

-4
HEnum S

HOME GOURME

Daging Kandar Hitam

Malaysia's Favourite Beef Kandar Curry

READY TO EAT
SEDIA DIMAKAN

Welcome to IntoHalal.com! aSide a2l

Search halal products

Home

About Us

SEARCH

Our Services ¥ Contact

Hanum's Daging Kandar Hitam

& Hanum's Home Gourmet - Malaysia

RM18.80

Quick Overview In Stock

Hanum's Daging Kandar Hitam

1 ¥ BUY RFQ

Halal Certified
View Halal Certificate

Trusted Supplier

Verified by Into Halal

W Cart

O phantom ~



I ShOpplng Cart E-Marketplace




All Countries

A Home > Cart

b4 Image Product

@] EMPTY CART

'E PROCEED TO CHECKOUT

Welcome to IntoHalal.com! aSie 23Ul

Search halal products

# Marketplace

TOP CATEGORIES

Home

About Us Our Services ¥

Dandelia Koko Barli 5 dalam 1 - Pre-Mixed Cocoa Barley 5in 1
& Dandelia Nature - Malaysia

QUICK LINKS

Contact

Dandelia Kopi Barli Kolagen 5 dalam 1 - Coffee Barley Enriched with Collagen 5in 1
& Dandelia Nature - Malaysia

3
SEARCH O phantom ~ W Cart

Quantity Unit Price Total
1 RM16.50 RM16.50
2 RM16.50 RM33.00

Sub-Total: RM49.50

( Delivery will be billed separately )

RM49.50 >

GET IN TOUCH

(O Ask uslch WhatsApp



@ Delivery

Company Name *

--- Select Company --

Your Name *

Company Representative Name

Phone No. *

601234567890

Country *

--- Select Country ---

Postal Code *

Postal Code

Shipping Address *

Please provide the number and street.

(] Use my delivery address as my billing address

Preferred Delivery Date

09/12/2022

Email Address *

you@companyemail.com

Fax No. *

60123456789

State *

--- Select State ---

City *

--- Select City ---

Remarks

State any conditions or requirements, if any.

(3 item)

Dandelia Koko Barli 5 dalam 1 -
Pre-Mixed Cocoa Barley 5in 1 x
1

€ Dandelia Nature - Malaysia
RM16.50

Dandelia Kopi Barli Kolagen 5
dalam 1 - Coffee Barley
Enriched with Collagen 5in 1 x 2

& Dandelia Nature - Malaysia

RM33.00

(© Ask uslap WhatsApp



Dandelia Koko Barli 5 dalam 1 - Pre- X

Mixed Cocoa Barley 5in 1
x1

RM16.50

Dandelia Kopi Barli Kolagen 5 dalam 1 X
Coffee Barley Enriched with Collagen 5
in1

x2

RM16.50

Sub Total RM49.50

¥ View My Cart B Checkout Now

9/4/20XX Presentation Title




Request for
Quotation (RFQ)

E-Marketplace




Welcome to IntoHalal.com! aSide a2l

All Countries Search halal products SEARCH O phantom ~ ,!, Cart

# Marketplace Home About Us Our Services ¥ Contact

f Home > Marketplace > Hanum's Daging Kandar Hitam

Hanum's Daging Kandar Hitam

& Hanum's Home Gourmet - Malaysia

HEnur 1S v RM18.80

HOME GOURME

Daging Kandar Hitam

Malaysia's Favourite Beef Kandar Curry Quick Overview In Stock

Hanum's Daging Kandar Hitam

READY TO EAT
SEDIA DIMAKAN

1 E BUY RFQ
Halal Certified Trusted Supplier
View Halal Certificate Verified by Into Halal




Welcome to IntoHalal.com! aSie a3l

All Countries Search halal products SEARCH O phantom ~ ! Cart

# Marketplace Home About Us Contact

A Home > Request for Quotation (RFQ)

Request for Quotation (RFQ)

Submit a RFQ to receive multiple quotations from verified suppliers. Compare and choose the best quotation!

Your Company

Company Inquiring *

Maya Halal Store -

Your Request Details

® Request Price O Request Sample

Product Name *

Hanum's Daging Kandar Hitam

Details

(O Ask us on WhatsApp



Purpose of Request

Wholesale

Quantity *

Trade Terms *

FOB

Preferred Unit Price *

Delivery Address

Delivery Date

Delivery Date

RFQ Expiry

RFQ Due Date

Unit *

--- Select Unit ---

Currency *

usD

(O Ask us on WhatsApp



Delivery Date

Delivery Date

RFQ Expiry

RFQ Due Date

Supplier Preference

Certifications

--- Select Certification ---

Supplier Location

Malaysia

Remarks (if any)

(O Ask us on WhatsApp



Member

I Member Registration  [ESaEEi

Profile




Welcome to IntoHalal.com! aSie 23l

All Countries arch halal products

# Marketplace Home

About Us

SEARCH @ Login

Our Services ¥ Contact

Register

Home /

Register as Buyer

Discover many new and innovative halal products from verified halal suppliers
and manufacturers globally.

Buy samples from halal suppliers.

Get notified when you receive new reply or quotations from halal suppliers.
Inquire a halal supplier directly or Request for Quotation (RFQ) to get multiple
quotes from multiple halal suppliers.

Rate and review the products and services of halal suppliers.

Register as Buyer

Register as Supplier

Exposure of products to thousands of global buyers through the IntoHalal.com
e-marketplace and also appearing in Google search engine halal keywords top
ranking.

Get notified when you receive new inquiries or Request for Quotation (RFQ)
from buyers.

Discover buyers who are interested in your products.

Sell samples to verified buyers to introduce new products and increase
chances of export sales.

Easily share any products’ information through popular instant messaging

tools.

@ Register

Register as Supplier



Welcome to IntoHalal.com! aSie a3l

All Countries Search halal products SEARCH @ Register

# Marketplace Home About Us Our Services ¥ Contact

A Home > Register > Reqister Buyer

Register Buyer Account

By creating an account you will be able to request for quotation, be up-to-date with the latest halal events,
and keep a history of all requests you have previously made.

Already have an IntoHalal.com account? LOGIN

Login to avoid problems using the same email account ...

Or are you new to IntoHalal.com? Please fill in the following details ...

Your Personal Details

Full Name *
Full Name

E-Mail * Mobile Number *
E-Mail Mobile Number

(O Ask us on WhatsApp

Date of Birth * Gender * v



Date of Birth * Gender *
O Male O Female

Your Password

Password * Confirm Password *

Password Password Confirm

Your Company Details

Company Name *

Company Name

Company Registration No. *

Company Registration No.

Interested In

O Aerospace
O Agriculture
O Automotive
O Beauty

U chemical
O Computer
O construction
O Creative

O cultural

0 Defense

O Education

O Electronics

O Fashion

O Finance and Insurance
O Food

O Health and Fitness

UJ Hospitality

O Information and Communications Technology
O Legal

O Manufacturing

(J Merchandising

O NGO and Charity

O Property and Real Estate

O Transportation and Logistics

(O Ask us on WhatsApp



L +6011-2093 9480
email us here
@ www.intohalal.com

O Electronics
O Energy & Natural Resources
O Engineering

O Entertainment

Contact No. *

Telephone

Country *

Malaysia

City *

--- Select City ---

Address *

Address

Please provide the number and street.

TOP CATEGORIES

Health and Beauty

Food

Frozen Food
Food Ingredients
Beverage

Staple and Grains

O Transportation and Logistics

Fax No.

Fax

Region / State *

--- Select State ---

Postal Code *

Post Code

QUICK LINKS

About Us

Our Services

Reqister as Buyer

Reqister as Supplier
Request for Quotation (RFQ)

Terms and Conditions

I have read and agree to the Terms & Conditions O

GET IN TOUCH

(O Ask us on WhatsApp



Welcome to IntoHalal.com! aSie a3l

All Countries Search halal products SEARCH 8 Login @ Register

# Marketplace Home About Us Our Services ¥ Contact

A Home > Register > Register Supplier

Register as Supplier

By creating an account you will be able to list your products, receive RFQs, manage your catalog & quotations, be up-to-date with the latest halal events,
and keep a history of all requests you have previously made.

Already have an IntoHalal.com account? LOGIN

Login to avoid problems using the same email account ...

Or are you new to IntoHalal.com? Please fill in the following details ...

Your Personal Details

Full Name *
Full Name

E-Mail * Mobile Number *
E-Mail Mobile Number

(O Ask us on WhatsApp

Date of Birth * Gender * v



E-Mail * Mobile Number *

E-Mail Mobile Number
Date of Birth * Gender *
1/1/2003 O Male O Female

Your Password

Password * Confirm Password *

Password Password Confirm

Your Company Details

Company Name *

Company Name

Company Registration No. *

Company Registration No.

Your Industry

0 Aerospace O cultural

O Agriculture U Defense

O Automotive O Education

0O Beauty O Electronics

O chemical O Energy & Natural Resources
O Computer O Engineering

O construction O Entertainment
Ask us on WhatsApp
O creative O Fashion



L +6011-2093 9480
email us here

@ www.intohalal.com

O Creative

Contact No. *

Telephone

Country *

Malaysia

City *

--- Select City ---

Address *

Address

TOP CATEGORIES

Health and Beauty
Food

Frozen Food

Food Ingredients
Beverage

Staple and Grains

© 2023 IntoHalal.com. All Rights Reserved

O Fashion

Fax No.

Fax

Region / State *

v --- Select State ---

Postal Code *

v Post Code

| have read and agree to the Terms & Conditions O

QUICK LINKS

About Us

Our Services

Reqister as Buyer

Regqister as Supplier
Request for Quotation (RFQ)

Terms and Conditions

GET IN TOUCH

=z I o

v



Member

I Member Profile Registration &

Profile




Login to your account

Enter Email
Enter Password

Remember me

INTOHALAL

Forgot your password?

(O Ask us on WhatsApp



Welcome to IntoHalal.com! aSide a2l

All Countries Search halal products SEARCH O phantom ~ _! Cart

# Marketplace Home About Us Our Services ¥ Contact & My Account

. ) My Company
@ Change Password

= Order History
= Admin Panel

8 Logout

HALAL BIZ
SOLUTIONS
at you fingertips

register

NOW

¢ ® & T © 4 » o

Food Frozen Food Food Ingredients Beverage Staple and Grains Dairy Live Stock Fresh Produce
18 ltems 2 ltems 20 Items 21 Items O ltems O Items O Items 26 Items
Recommended Products View All

(O Ask us on WhatsApp

AR ¥



Welcome to IntoHalal.com! aSie a3l

All Countries Search halal products SEARCH O phantom ~ .!. Cart
# Marketplace Home About Us Our Services ¥ Contact
My Profile

Your Name *

Dzulfadhli Zainal Abidin

Hi Dzulfadhli Zainal Abidin E-Mall Phone
dzulfadhli@gmail.com 0196910377

K- My Profile Date of Birth Gender
15/02/1980 ® Male O Female

3 My Company

Country * Region / State *
8 Change Password
Malaysia v Selangor v
= Order History
City * Postal Code *
--- Sel¢ ct City --- v 42300

Street Address *

Puncak Bestari

Update Profile
(© Ask uskd WhatsApp



Welcome to IntoHalal.com! aSie a3l

All Countries Search halal products SEARCH O phantom ~ .!. Cart

# Marketplace Home About Us Contact

Change Password

Current Password *

Current Password

Hi Dzulfadhli Zainal Abidin New Password *

New Password for login

2 My Profile Repeat New Password

Password Baru

3 My Company

Change Password
@ Change Password

= Order History

@ INTO TOP CATEGORIES QUICK LINKS GET IN TOUCH

HALAL (O Ask us on WhatsApp

Health and Beauty About Us



All Countries

# Marketplace

Hi Dzulfadhli Zainal Abidin

& My Profile

3 My Company

8 Change Password

= Order History

TOP CATEGORIES

Health and Beauty

Search halal products

Welcome to IntoHalal.com! aSie a3l

SEARCH

Home About Us Contact
Order List
Maya Halal Store
Show 10 +~ entries Search:
PO # 1 Date Status Suppliers
IHPO2708202796a  27/08/2020 [EEO Saanen Goats Milk
Beauty Soap
Showing 1to 1 of 1 entries
QUICK LINKS
About Us

Total

RM21.30

GET IN TOUCH

O phantom ~

W Cart

(O Ask us on WhatsApp



Maya.Halal.Store

€ Back to PO List

PURCHASE ORDER

MAYA HALAL STORE PO Date
27/08/2020
Kuala Selangor PO No.
Selangor, Malaysia IHPO2708202796a
PURCHASE FROM: SHIP TO:
Saanen Goats Milk Beauty Soap
No 32, Jalan Bunga Raya 9, Senawang Business Center, Taman
Tasik Jaya
70400 Kuvala Lumpur
W.P. Kuala Lumpur, Malaysia
dzul@myqgor.com
# DESCRIPTION PRICE QUANTITY TOTAL
VIAS Bawang Putih Giling - Garlic Puree 250g [#16] RM10.00 120 RM1200.00
Dandelia Kopi Barli Kolagen 5 dalam 1 - Coffee Barley Enriched
with Collagen 5in 1 [#29] RM16.50 1 RM16.50
Saanen Jamu Goata€™s Milk Soap / Sabun Susu Kambing Sari
Rapat - 100g [#40] RM4.80 1
< Item [#22624] longer available > RMS0.00 2 RM180.00
SUBTOTAL RM21.30
Thank you! TAX RMO0.00
GRAND TOTAL RM21.30
I NOTICE:

Invoice was created on a computer and is valid without the signature and seal.

(O Ask us on WhatsApp



Print 2 pages
Maya.Halal.Store PURCHASE ORDER
PMATA HALAL STORE NoNI00 - !
I Destination [ saveasPDF v . phantom = Cort
EPSONB27716 (L3150 Series)
Save as PDF
Pages See more...
VIAS Bawang Putih Glling - Garlic Puree 2500 [216) RM10.00 120 Pages per Sheet 1 e
En.‘u:r’ha_‘tf':pl Barli Kolsgen 5 dalam 1 - Coffee Borley Enriched with Collagen . o .
f»a:gjrl Jamu Gosta€™s Milk Soap / Sabun Susu Kambing Sari Repat - 100g - . Margins Default v
< Itemn [#22624] longer available > RM90.00
CUBTOTAL Options [[J Headers and footers
Thank you! TAX RM
GRAND TOTAL ~ RM21.30 0J Background graphics
I.
a5 vkt wivt hesigrsure 3o s m Cancel
# DESCRIPTION PRICE QUANTITY TOTAL
1 VIAS Bawang Putih Giling - Garlic Puree 2509 [#16] RM10.00 120 RM1200.00

Dandelia Kopi Barli Kolagen 5 dalam 1 - Coffee Barley Enriched

with Collagen 5 in 1 [#29] RM16.50 1 RM16.50




Member

I COmpa ny PrOf”e Registration &

Profile




Welcome to IntoHalal.com! aSie a3l

All Countries Search halal products SEARCH O phantom ~ .!. Cart
# Marketplace Home About Us Contact
My Company
Maya Halal Store v

Company Details
Hi Dzulfadhli Zainal Abidin

Company Name *

Maya Halal Store

& My Profile
Company Owner * Registration No. *
3 My Company Dzulfadhli ZA Registration No.
@ Change Password Registration Cert
_ ) Choose File | No file chosen
= Order History
Industries
O Aerospace O cultural
O Agriculture 0 Defense
O Automotive Education
Beauty O Electronics
(O chemical O Energy & Natural Resources
O Computer O Engineering

O Construction Entertainment (O Ask us on WhatsApp
O Creative O Fashion



Company Logo

Choose File | No file chosen

Company Logo (horizontal)

Choose File | No file chosen

Company Information

Company Representative *

Mr. v

Company Rep. Position *

CDO

Company E-Mail *

dzulfadhli@gmail.com

Company Fax

Fax

Region / State *

Selangor

Dzulfadhli ZA

Maya

ITalal Store

Maya.Halal.Store

Company Phone *

0196910377

Country *

Malaysia

City *

Kuala Selangor

Update Company

(O Ask us on WhatsApp
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Welcome to IntoHalal.com! Sde 5L

All Countries Search halal products O phantom ~ ! Cart

# Marketplace Home About Us Our Services ¥ Contact

About Us

Home /

INTOHALAL - INSIGHTS INTO THE INTEGRATED HALAL PLATFORM

@ INTOHALAL

= We strive to ensure our clients gain strategic growth advantage in their own
business environment.

=  We differentiate ourselves by combining services and market alongside in-depth
industry expertise, bringing you value-added strategic insights and trading
experience.

= QOur approach takes on a holistic view of the HALAL eco-system which include

business processes, talents, technologies and expertise.

INTOHALAL combines expertise in business consulting with technical
excellence to formulate innovative business and enterprise strategies, adapt
structures and processes to change, develop skills and upskilling existing
talents while adopting the evolution of methods, services and products.

INTOHALAL SERVICES

N L A s e S SR gy R T B e L e e it A G L S i e e e Y




INTOHALAL SERVICES

Our Professionals and Specialists spanning more than 30 years of experience
in halal related industry and services sectors with proven track record, has the
capability to mobilize the right people with knowledge enrichment and upskill
talents, innovate and adapt to new technologies as well as help your business
succeed and evolve to the next level.

INTOHALAL ABSOLUTE E-COMMERCE PLATFORM

The global pandemic crisis and indefinite lockdown across the world has driven us to accept the *New Norm” in our daily lives. Supply chain operations have
evolved due to the consumers’ dynamic shift towards online purchasing. Aimed at empowering online halal business growth, this trustworthy platform will enable
your business to develop while upholding halal integrity at its highest level. REGISTER WITH US @INTOHALAL to enjoy our Membership Privileges as we continue
to provide you with excellent services.

INTOHALAL Absolute eCommerce platform provides an enabling digital platform which allows your brand to enhance competitiveness and marketability in the
virtual global market. Secure business collaborations and enhance brand communication through our platform with business partners and individuals on a B2B or
B2C arrangement. consulting and technology competencies are combined, locally and internationally, to ensure our clients remain abreast of the changing
business environment while meeting the challenges of globalization and interdependence of markets, and to help them use our platform to compete more
effectively.

INTOHALAL eCommerce platform is readily available for your business to expand and adapt to the new business environment. While we help you to reinforce
your online presence, our collaborating partners are also available to provide numerous halal related consultancy and advisory services.

ABOUT D-8

D-8 T T a——
D-8 Organizaion for Economic Cooperation J,L-._q&i, 4 gala

(O Ask us on WhatsApp



ABOUT D-8

ALHIDAYAH CROUD

Hlaahl 2e 42,

D-8, also known as Developing-8, is an organization for development cooperation among the following countries: Bangladesh, Egypt, Indonesia, Iran, Malaysia,
Nigeria, Pakistan and Turkiye.

The establishment of D-8 was announced officially through the Istanbul Declaration of Summit of Heads of State/Government on June 15, 1997.

The objectives of D-8 Organization for Economic Cooperation (D-8 CEFC) are to improve member states’ position in the global economy, diversify and create new
opportunities in trade relations, enhance participation in decision-making at international level, and improve standards of living.

D-8is a global arrangement rather than a regional one, as the composition of its members reflects. Organization for Economic Cooperation (D-8) is a forum with
no adverse impact on bilateral and multi-lateral commitments of the member countries, emanating from their membership to other international or regional

organizations.

For more information on D-8 CEFC, please visit the official website at https://developing8.org/
Al-Hidayah Group (AHG) was established in Malaysia’s capital city of Kuala Lumpur since 1985. The Group through its subsidiaries have started its initial business
operations in civil engineering works and progress rapidly in tandem with the economic development domestically & internationally.

For more information on Al-Hidayah Group, please visit the official website at https://al-hidayahgroup.com/

@ INTO TOP CATEGORIES QUICK LINKS GET IN TOUCH

HALAL (O Ask us on WhatsApp

Health and Beauty About Us
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Get In Touch Contact Form
Q Address : Your Name
D-8 CREATIVE ECONOMIC & FINANCIAL CENTRE (D-
8 CEFC) HQ
Menara Hidayah, Jalan 3/27A, Section 1, Bandar Baru
Wangsa Maju, 53300 Kuala Lumpur, Malaysia E-Mail
. Phone :
+6011-2093 9480
Enquiry

Email :
please use the webform here

@ Website :

www.intohalal.com

sSile Ll Message us on WhatsApp below

Follow : for our support team to assist you.

For general inquiries and support
g Customer Support

\
(O Ask us on WhatsApp

erms
v
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My ShOp Admin Welcome

- @ Company Info # Dashboard » General » Company Info

General i

Hg About/Profile

COm pa ny |nf0 Company information and details for customers' view
85§ Company Logo
@ Company Information
Q Company Basics @ Company Industry &\ Contact Info 9 Physical Address
4
Company Name * OMNI MAL AGENCIES SDN. BHD

e via this panel can only be done ONCE to avoid customer confusion

ge store name after self-renam your request to Admin

Company Expiry YOUR STORE EXPIRED ON 12 JULY, 2921. S
Please renew your store package to reactivate your store.

Contact Admin HERE if you need assistance

Owner Name * Chua

Company Registration 763272-K
No

Registration Cert.

SURLHAN.

PERAKUAN PEMERBADANAN SYARIKAT SENDIRIAN

Adalah dipeenbost uhien

OMNI MAL AGENCIES SDN, BHD.




IntoHalal Admin Panel

(LJ Dashboard 4 Dashboard

DaShboaI’d Admin Applications

MANAGE MANAGE MANAGE
0 ADMINS BUYERS G SUPPLIERS
MANAGE MANAGE
o PRODUCTS e CATEGORIES

IntoHalal.com Copyright 2019-2023. All Rights Reserved.



IntoHalal Admin Panel

Welcome

IntoHalal.com

i Member Groups
2% All Users

& All Admins

+ Add Admin

x All Buyers

== Add Buyer

L All Suppliers

+ Add Supplier

a Banned Members

# Dashboard Members » Member Groups

Member Groups  uistoremver Groups

10 v  records per page

Group ID v

Showing 1 to 6 of 6 entries

Group Name

Super-Admin

Admin

Supplier

Buyer

Subscriber

Banned

-
v

Total Members

Search:

<

Copyright 2019-2023. All Rights Reserved.



Welcome

IntoHalal Admin Panel

X Member Groups # Dashboard » Members » User List

2¢ AllUsers

- User List  1anage aiinoraia members
A All Admins

Members
+ Add Admin
All Admins
All Buyers N
i ’ Activation v ] Delete
p o= Add Buyer 10 v | records per page Search:

& All Suppliers
UserID $ Photo Username + Name + E-Mail + HP No. s Level + Reg.Date § Activation 3

== Add Supplier 107 stafcarwinso Staf Carwin Solutions rozwin@gmail.com 0194810377 Buyer 03/01/2023  ON

a Banned Members
105 webmaster Webmaster rozwin1@gmail.com 6012345679 Buyer 27/10/2020 pending

Click to Edit

102 roziahyahya Roziah Yahya ziespizza@gmail.com 0195584980 Supplier 17/08/2020 pending
101 tengkumohama TENGKU MOHAMAD HAFIZ BIN TENGKU ANUA  tspdbh9@gmail.com 0172065324 Supplier 27/07/2020 ON
100 mohammadrifq MOHAMMAD RIFQI MOHAMMAD NAJI naji7882@gmail.com 01164108827 Supplier 24/07/2020 ON
99 ambangdorong Ambang Dorongan Sdn Bhd nanisfrozen@yahoo.com +60194004953  Supplier 21/07/2020 ON
98 juwandatawil Juwanda Tawil juwandatawil@gmail.com 0196464814 Supplier 17/07/2020 ON

97 muhammadaliy Muhammad Aliyuddin Bin Iskandar Halim ali.cnloyalmarketing@gmail.com 0137712737 Supplier 156/07/2020 ON



Welcome

IntoHalal Admin Panel

i Member Groups ) Dashboard Catalog Supplier List
2% All Users . .
Suppller List «a supplier in IntoHalal

X AllAdmins
+ Add Admin

All Suppliers
X AllBuyers T

Company Activation v Marketplace v

, of= Add Buyer 10 v | records per page Search:
& All Suppliers
O] Company + Representative v Package § Products § Activated § Start + Expire v Marketplace 3
of= Add Supplier Dandelia Nature Dandelia Nature Sdn. Bhd. Starter 5/5 ON 01/11/2019  01/11/2020  ON
[ID: 9] « Dandelia Nature Sdn. Bhd.

m Banned Members
« dandelianature@gmail.com

Telekung De Humaira Telekung De Humaira Starter 20/27 OFF 31/12/2019 31/12/2021 OFF
[ID: 5] = Siti Sarah binti Ismail

« 011-31943689

« telekungdehumaira01@gmail.com

‘ VIAS Gourmet Herb Purees and Ethnic VIASFOOD SDN BHD Starter 12/34 ON 01/11/2019 01/11/2020 ON
218" [D: 4] « Muhazrin Holdings Sdn. Bhd.

* 60196682516

« viasfood@gmail.com

Hanum's Home Gourmet Hakala Sdn Bhd Starter 213 ON 24/11/2019 24/11/2020 ON
s D: 3] « Mahanum Husain
« 0195763601
« dzul@myqor.com

v Maya Custom Button Badges Freezing May Starter 01 ON 01/11/2019 01/04/2021 ON
[ID: 1] - Dzulfadhli Zainal Abidin

« 0196910377

« Jdzdiiadhli@yiraii.com



My ShOp Admin Welcome

- @ Company Info # Dashboard » General » Company Info

General i
About/Profile
Com pa ny |nf0 Company information and details for customers' view
5§ Company Logo
@ Company Information
Q Company Basics @ Company Industry &\ Contact Info 9 Physical Address
4

Company Name * Bosmuda Seaweed

Company Expiry 19/06/2025

Owner Name * Bosmuda Sdn. Bhd
Company Registration -

No.

Registration Cert. 8

CHRTINGATE OF I% ORPORATION
OF PUMLIC COMPANY

FAYASAN SUANA MATE
R ITRLMATIAN (1320776 W)

st 14 AL S TAR S 0 iy o M

@-Intoss



My ShOp Admin Welcome

- @ Company Info # Dashboard » General » Company Info

General .
About/Profile

Com pa ny |nf0 Company information and details for customers' view

{83 Company Logo

@ Company Information

& Company Basics @ Company Industry &\ Contact Info 9 Physical Address

Company Industry * Aerospace
Agriculture

Automotive
Beauty
Chemical
Computer
Construction
Creative
Cultural
Defense
Education
Electronics
Energy & Natural Resources
Engineering
Entertainment
Fashion
Finance and Insurance
v | Food
Health and Fitness
Hospitality
Information and Communications Technology
Legal
Manufacturing
Merchandising
NGO and Charity
Property and Real Estate
Transportation and Logistics



My ShOp Admin Welcome

- @ Company Info # Dashboard » General » Company Info

General i
About/Profile
Com pa ny |nf0 Company information and details for customers' view
5§ Company Logo
@ Company Information
Q Company Basics @ Company Industry % Contact Info 9 Physical Address
4
Company Mr. v || Dzulfadhli Zainal Abidin

Representative *

Company Rep. Owner
Position
Email * bossmudafood@yahoo.com
Contact No 0196910377
Fax No
Prev Next

IntoHalal.com Copyright 2019 - 2023. All Rights Reserved.



My ShOp Admin Welcome

- @ Company Info # Dashboard » General » Company Info

General i
About/Profile
Com pa ny |nf0 Company information and details for customers' view
5§ Company Logo
@ Company Information
Q Company Basics @ Company Industry &\ Contact Info 9 Physical Address
4
Street Address 7, Lorong Az-Zaharah 10/7, Seksyen 10
Postal Code 42300
Country Malaysia v
State = Selangor v
City * Bandar Puncak Alam v

Prev Next

IntoHalal.com Copyright 2019 - 2023. All Rights Reserved.



My Shop Admin

Welcome

© Company Info

General )
About/Profile
{83 Company Logo
4
IntoHalal.com

/ﬁ\ Dashboard Content About Us

About US Edit the About Us page with your Company Profile / Seller Background

(Z Update ABOUT US Page

I

|
lih
[[]
o
[

Source ¢4 N 8 @ @ - Q b3 | E T - " B I US X, x

HOM=0Q A-D- Styles - Format - Font - Size ~

Kami adalah pengeluar snek rumpai laut rangup di Malaysia. Rumpai | Rich Text Editor, about_us |l adalah pilihan kami
Sekali rasa tak cukup sebungkus.

"Amazing Taste from The Sea”

Save Changes

Copyright 2019 - 2023. All Rights Reserved.



My ShOp Admin Welcome

- © Company Info # Dashboard » Display » Company Logo

General .
{g About/Profile

Company Logo  crange your companys iogo image

{83 Company Logo




IntoHalal Admin Panel Welcome

fa Category List # Dashboard » Products » Category List

b Product List

Category List o Categories in the Marketplace

- All Categories

Products
10 v | records per page Search:
4

ID ¢ Category Name + Category URL - Total Products v
16 Services services 12

15 Fashion fashion 28

14 Electronics electronics 0

13 Home and Living home-living 0

12 Books and Multimedia books-multimedia 0

1" Sports and Recreation sports-recreation 0

10 Health and Beauty health-beauty 42

9 Confectionery confectionery 0

8 Fresh Produce fresh-produce 26

7 Live Stock live-stock 0

Showing 1 to 10 of 16 entries : 1 2 Next —



My ShOp Admin Welcome

o= Create Category # Dashboard Catalog Edit Category

~ Move Category

Ed it Catego ry Use the following form to edit existing category

/ Edit Category

Catalog
W Delete Category
Edit Category
+ Add New Item
Select Category to S S v
‘ Q Item List R Edit

New Category Name *

You can use Brand Names, Item Types, Color Group, Size Group, Price Range, etc. as Ca

better categorize your catalog

Change Category N Browse...
Thumbnail
- Format .gif, .jpg, .jpeg, .png

Edit Category

IntoHalal.com Copyright 2019 - 2023. All Rights Reserved.



My ShOp Admin Welcome

+ Create Category @ Dashboard Items Add New Item
~ Move Category

Add NeW Item This page is for uploading new item photos for later editing

! Edit Category

-@- Delete Category
1) Select Section for your item(s)

+ Add New Item
Add Additional Section +

‘ @ ltem List G0
Location 1 Seaweed Snacks (Food > Ready to Eat) v

2) Upload Product Images

Select files

== Add files to the upload queue and click the start button.

Filename Size Status

Drag files here.

=+ Add files ‘ Start upload 0b 0%



Welcome

IntoHalal Admin Panel

fag Category List 4 Dashboard Catalog Item List

Q Product List

PI'OdUCt LISt This page shows 1000 of all products in IntoHalal.com

Products
10 v | records per page Search:
4
ID $ Photo Name + Price $ Section + Publish $ Uploaded 5 Store -  Edit 5
212 Bos Muda Crispy Seaweed - Sweet & Spicy 20g 5.00 Seaweed Snacks ON 09/12/2022 Bosmuda Seaweed EDIT
211 Bos Muda Crispy Seaweed - Salted Egg 20g 5.00 Seaweed Snacks ON 09/12/2022 Bosmuda Seaweed EDIT
210 Bos Muda Crispy Seaweed - Creamy Cheese 20g 5.00 Seaweed Snacks ON 09/12/2022 Bosmuda Seaweed EDIT
209 & SB SPIRAL CURRY PUFF (POTATO) 0.00 PASTRY ON 17/08/2020 SBI Food (M) Sdn. Bhd. EDIT
208 SB DOUGHNUT 0.00 PASTRY ON 17/08/2020 SBI Food (M) Sdn. Bhd. EDIT



My ShOp Admin Welcome

o= Create Category # Dashboard » Catalog » ItemList » Editltem

~ Move Category

Edit Item 0s Muda Cri seaweed - Sweet & Spicy 20g
/ Edit Category

Catalog

-@- Delete Category

+ Add New Item

o Basic Details Iltem Name

« @ ltem List G0
Bos Muda Crispy Seaweed - Sweet & Spicy 20g

B Item Description

& Item Photo Minimum Order Quantity

1

222 Item Location

Retail Price

(& item Settings [ .
RM | 5.00 3 Add Discount

IntoHalal.com Copyright 2019 - 2023. All Rights Reserved.



My ShOp Admin Welcome

o= Create Category # Dashboard » Catalog » ItemList » Editltem

~ Move Category

Edit Item  sos vuda crispy seaweed - sweet & spicy 20g
l Edit Category

Catalog
-@- Delete Category
+ Add New Item
© Basic Details Item Description
‘ Q Item List L&Y
I [0) Source 2% [Q 8 @ @ ¥ Q b3 E T, . 9 B I U S X, x

B Item Descriptisn

= == B9 = N DOM=EZOQ A-D-  Stles ~  Format -~  Font ~  Size -~

=) Item Photo
Rumpai Laut Rangup ‘Bos Muda’ adalah produk halal dari Malaysia. la adalah sumber diet iodin terbaik dan ia juga mengandungi vitamin dan mineral

lain, seperti vitamin K, vitamin B, zink dan zat besi. Bersama-sama dengan antioksidan ia membantu melindungi sel anda daripada kerosakan.
222 Item Location

Rumpai Laut Rangup ‘Bos Muda’ adalah snek sihat yang boleh dinikmati sendiri atau sesuai dijadikan topping untuk sup berkrim, bubur dan juga

. salad.
(Z Item Settings 27

Adakah rumpai laut kering makanan ringan yang sihat?
Mereka baik untuk anda, menyediakan semua jenis mineral dan vitamin. Dengan purata snek berasaskan rumpai laut, anda mendapat iodin, kuprum,
besi, kalium, magnesium dan kalsium. Mereka juga tinggi serat.

body p

/ Improve product searchability by giving sufficient textual content and placing important (& relevant) keywords at the beginning of your
description

IntoHalal.com Copyright 2019 - 2023. All Rights Reserved.



My ShOp Admin Welcome

+ Create Category 4 Dashboard Catalog Item List Edit item

 Move Category

Edit Item  sos e Crispy Seaweed - Sweet & Spicy 20g

# Edit Category

-@- Delete Category

+ Add New Item

¥ © Basic Details Item Main Photo
4 @ 'tem List (5
B Item Description
[ Item Photo

a2z Item Location

(# Item Settings [

Change Photo

- Format .gif, .jpg, .jpeg, .png

Additional Photos



My ShOp Admin Welcome

o= Create Category # Dashboard » Catalog » ItemList » Editltem

~ Move Category

Edit Item Bos Muda Crispy Seaweed - Sweet & Spicy 20g
l Edit Category

Catalog

-@- Delete Category

+ Add New Item

© Basic Details Item Availability

‘ Q Item List R
Available Sold Out Limited

B Item Description

Feature/Unfeature

=) Item Photo

- PR / Featured Items will also be displayed in a slideshow at your store front, so feature items that you want to highlight to your customers

(Z Item Settings 27

Enable/Disable Cart

/ "Enable Cart" to allow your customers to order online using your shopping cart system. "Disable Cart" if customers may only order by contacting you

IntoHalal.com Copyright 2019 - 2023. All Rights Reserved



9/4/20XX

Thank You

Presentation Title

63



WUNRLY ELVINVIVET U U P U K
3 SEPTEMBER 2020
internationai Trade and

Malaysia |
Exhibition Centre (MITEC), Kusla

Qz "’ EXP02020

Send a Buying Request to Suppliers

Let the Suppliers Find You o

INTOHALAL

S v e

Request For Quotation

ed Products

9/4/20XX

Presentation Title

Thank you

Quest Outlook Resources Sdn Bhd

info@mygor.com

https://www.mygor.com

64



SUSTAINABLE
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GOALS (SDG) | D-8MALAYSIA FO
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Introduction

» Under the mandate between AHG & D-8 organization of economic cooperation, AHG established D-8
Malaysia foundation which is a trust foundation that is registered and governed by act 258, trustees

(incorporation) act 1952.

» This foundation is an institution providing holistic solutions to the Muslim ummah economy in
Malaysia by delivering the D-8 Sustainable Development Goals (SDG’s) programmes for D-8 and
promoting creative economic business model through Islamic banking and social finance

instruments.




AL-HIDAYAH GROUP (AHG) and D-8 Organisation has signed a Statement Of Intent (SOI) on 14" December, 2018 and subsequently presented its
strategic thrust to the D-8 Organization at its Commission meeting on 9t October, 2019 in Istanbul, a private initiative to foster closer economic co-
operation and deliver the United Nations (UN) Sustainable Development Goal (SDG) programmes in the D-8 members states comprising Bangladesh,
Egypt, Indonesia, Iran, Malaysia, Nigeria, Pakistan and Turkiye.

In order to realize its objectives under the SOI, AHG has undertaken the initiative in the establishment the D-8 Foundation for each member state.
The foundation is a non-profit organization with the objective to deliver the UN SDGs programs in each member state under D-8 Organization.

In Malaysia, the D-8 Foundation is registered at the Prime Minister Department under Act 258 Trustees Incorporation Act 1952.

AL-HIDAYAH GROUP SDN. BHD. (Company No. 818453-D), the founder of D-8 Malaysia Foundation, is an organization consisting companies with
diversified interests across various business sectors including property development, construction, technical and vocation and education, agro-based
business and Islamic finance and corporate advisory.

AHG has signed Statement of Intent (SOI) with the D-8 Organization (Developing-8) on 14t December 2018, to design and formulate a sustainable
economic development programmes. Subsequent to the S.O.I a deliberation on the proposed D-8 Creative Economic & Financial Centre (D-8 CEFC)
was presented during the 42" Session of D-8 Commission in Istanbul, Tirkiye.

Under the mandate between AHG & D-8 Organisation, AHG establishes the D-8 Malaysia Foundation which is a trust foundation that is registered
and governed by Act 258, Trustees (Incorporation) Act 1952.

The foundation is an institution providing holistic solutions to the Muslim Ummah Economy in Malaysia by delivering the D-8 Sustainable
Development Goals (SDGs) programmes for D-8 and promoting creative Economic business model through Islamic financing and banking

H=W-X PRI
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OBJECTIVE

MISSION

VISION

VISION

The objectives of D-8
Malaysia Foundation is to
improve Malaysia’s
position in world
economy, diversify and
create new opportunities
in trade and provide
better standard of living.

Commitment to work
to solve economic
disparities.

Enhancing citizens
capacity to support
development.

Promote sustainable
development goals.

To create a more vibrant
Malaysia through the
principles of peace,
dialogue, cooperation,

and shared opportunities.

Human Dignity —
Upholding life, respectful,
inclusive.

Integrity — Act ethically,
model right relationships.

Compassion — Everyone
is important, serving with
mercy and tenderness.

Stewardship —
Accountability &
responsibility.

Service — Highest quality
in every dimension of
activities.

Halal — Upholding Halal
principles in undertakings
and transactions (No riba,
gharar, maisir).




6.
Responsible
consumption
and
production

5. Decent
work and
economics
growth

SUSTAINABLE DEVELOPMENT GOALS STRATEGY

1. No
Poverty

SDG’s
Program

3. Good
health and
well-being
for people

4. Quality
Education

Provide funding for
humanitarian aid
and establish food
banks to address
famine.

Provide daily
sustenance such
as food-based
needs.

Poverty & Zero
Hunger Education

To help education
financing in order
to optimize quality
education for
human capital
development.

Quality Education

To provide funding
and expertise for
entrepreneurial
development,
creation of techno-
entrepreneur and
improving research
for education,
innovation and
technology.

Decent Work And
Economic Growth

Educating
communities to
spend to meet the
needs of life in the
world with the help
of current IT
technology while at
the same time
contributing to the
benefits of the
afterlife

To provide
humanity aid for
the programmes
on food safety,
environmental
protection of flora
and fauna and
policy reforms.

Responsible

Consumption_And

Good health and



D-8 MALAYSIA FOUNDATION PROJECTS

1.Gift economy
(in consonance with Six (6) SDG’s)

l.  No poverty
> Monthly cash donation

|.  Zero hunger
> Food Bag
> Food Bank




Female 5 estel

2. D-8 EDU CITY IN BANDAR VENDOR TABOH NANING, ALOR GAJAH MELAKA

ﬁurpose to set up a D-8 Edu City

o Allocate objectives off shore universities for D-8 Countries

o D8 International Management Centre

o Common facilities for all the institutions is D-8 Edu City like library, lecture theatre, sport complex
o Commercial center

o Hostels for single and married students

o International Research Centre focuses on the latest technologies

e Recreational
e )

>y Administration Labs
Burldmg Buildings

Hostel Dmmg ,

} Hall * % Main Hall

B s a
T :

flassroom ‘
Workshop Y ’
Building e

Recreational

College ——

Building
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D-8 Edu City will establish networking with D8 International University to promote educational
opportunities among ummah in D-8 countries,

D-8 Edu city will provide areas to any of the D-8 universities intending to expand their facilities
International exchange student among D-8 countries

Sponsorship in term of scholarship to deserving and poor families in D-8 countries

Exchange of academic staff and personnel to promote education with the Islamic trust

Exchange of research and development funding and output for commerlisation with targeted industries
Improvement of quality of their tertiary education in D-8 countries

Any other improvement for the betterment of academic status of D-8 countries

To introduce academic subjects of necessity for the betterment for D-8 industries in terms of knowledge
and experiences

Any other matters relating to the overall improvement of D-8 countries in education

To provide endowment fund for education according to Islamic principle like Waqf, Sadaqah, Hibah,
Qadrul Hassan




“LAND USE ZONE 2035" FOR
D-8 EDU CITY TABOH
NANING, ALOR GAJAH
MELAKA

ZON GUNA TANAH 2035 §




Proposed D-8 Malaysia Foundation Cooperation with Melaka Islamic Religions Council (MAIM) to

Develop Complex for Retirement Home and Wellness Center for Senior at Lot 347 Mukim Bukit
Katil, Melaka

The purpose of the project is to provide food and shelter for the aged and seniors within the
context of six (6) Sustainable Development Goals of no poverty and zero hunger and shall be opened

to eligible ummah of D-8 countries.

Details of the project is being planned and will be within the context of Islamic principle of
wagf. It is envisaged the program will be managed by a professional team to be engaged by D-8

Malaysia Foundation to provide hospitality, wellness care, medical for the deserving seniors.




PURPOSE
To propose Tauhid at Malaysian interior (hinterland)
THE PROGRAM

D-8 Malaysia Foundation will be collaboration with an NGO to undertake sustainable propagation of Islamic
teachings among the Natives in Malaysia of the interior.

The vision in to train propagators to be knowledgeable, with faith and morality at the interior.

The mission is to develop a educational center to produce propagators among the Natives, also to prepare
programs and activity for the native propagators. And to train Native propagators on skills, agriculture and animal
husbandry using modern technology.

The objectives is to produce propagators among the Natives in their society who are knowledgeable and with
high level of morality and able to educate their society in the better understanding of Islam.

Another purpose is to be the “agent of change” for Islamic among the Natives in Malaysia. It will be a point of
reference on religions problems and Islamic syariat among the Natives. It is also to circulate Islamic way of life among
Natives.
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Building an Islamic Digital Ecosystem to
Reach the True Economic Potential of
D-8 Ummah

leveraging the full capabilities and power of digital technology to
meet sustainable business growth

Blueprint

“GAME-CHANGER”. TOWARDS DIGITAL TRANSFORMATION



Overview CEFC Digital Eco-System : a fully integrated & inter-connected Digital Ecosystem
connecting multiple communities of interest.

= The CEFC eCommerce website will be the “glue”
that connects all the community networks.

=  Members of each community will become CEFC
members.

= Membership database will be maintained centrally

by CEFC. t
" y— — —
o —

CEFC website

D8 Members
Community

P

Hospitality &
Tourism

MSME
Community

(
/- Education &

Training

Masijid
Community

Islamic Finance
& Investment

S



A single integrated eCommerce website

Membership Management
* Registration

* Online Payment
* Billing & Dues
* Communications

* Analytics & Reporting

Document & Content Repository Management
* Events Calendar

* Publishing Static Information
* organisation structure
* committee members profile
* constitution, doctrines
» articles & publications

* circulars, minutes of meetings

* Feedback & suggestions

Event Marketing & Support Management

* Web Event Coordination

* Web Event Promotion

* Web Event Reporting

* Webcast Production (two-way live webinar)

Webcast Presentation (one-way live or post-event)

B2B2C eCommerce
* Product Catalogue Management

* Delivey Operations & Tracking Management

* Payment Gateway
= Online corporate banking
= Online consumer banking
= Major credit/debit cards
= E-wallet

* Sales Analysis




A collaborative and more technologically connected Halal Supply Chain
Ecosystem

MSME
Community

tier-2 supplier tier-1 supplier manufacturer

_______________________

central
vya‘rehouse for distributor
finished

products —>

N = 5 - - b
by T vending machine ¢

CONSUMER

central

bottle supplier  warehouse for

raw materials &
packaging
materials

pulp tree

paper/carton box

supplier )
PP v" lower costs - economies of scale

v’ less wastage - single view of demand
v’ better efficiency - optimal usage of shared resources & information
v reduce risks - ability to absorb risks better improved collaboration




Global B2B Halal Network Program Implementation Plan

>>c_$

LOCAL TRADE

B2B Halal Network Pilot —
Domestic Market.

Building local B2B & B2C Halal
Supply Chain Networks

SHORT TERM

C
4 N\
>

Hod =

N

> 2

C .

INTRA-TRADE

Global B2B Halal Network -
Limited Market.
Business community between

member countries only
(D8)

MEDIUM TERM

INTER-TRADE

Global B2B Halal Network -
Open Market.

The business community is
extended around the world

LONG TERM



Local Trade: Domestic B2B2C Halal Product Supply Chain Ecosystem

point-of- Online transaction

sale A= m——————
o're - ~.

. terminal

consumer —— /
sales counter ‘ } “ / J P
—

e L] B2B
B2C “ / Product

manufacturers Raw material
suppliers

Local
Distributor/ Retailer 1] \\
/producers

v" domestic business matters only /
v the supply chain is managed by the [,‘
Shared Services & Outsourcing

Center (SSOC) N
/Central Warehouse Central Warehouse
Ready products Raw materials &
) packaging
B2C N B2B

consumer N —

buy online or through , — \ \)\ \
a dropship agent (Wi — N\




Intra-Trade : Global B2B Halal Network - Limited Market
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Inter-Trade: Global B2B Halal Network - Open Market

manufacturersm suppliers
AN:

retailers distributors
" >
\ X Y /
/
posir;tléof- q Mieniah //
(X terminal . —
: Al: e a
fa?e'lsc‘iﬂg‘h Pt M e B s / Global A Supply Chain
i Ll 4 ~ E.g. Amazon Business, Alibaba etc.
Local amn = )
Distributors/Retail J=IL Intra-trade
ers e

aaaaa

/

consumer
yonineor | QL | |
S Continent B Supply Chain

dropshtip /

agen

s gk Eg, EU, Mumafrica etc.
the D8 group for their customers

v Global manufacturers / suppliers purchase raw materials / / \ T

packaging from the D8 group for production & oo manufacturers B |
retailers |I_J| n: u

A suppliers 3

v’ Global retailers / distributors purchase finished products from

¢ distributors



Helping the Committee to Manage and Administer the Masjid More
Systematically Through an Integrated System

Masjid
Community

* The iIMAM application completely revolutionizes how Masjid operate.

* A comprehensive software to help in management that burdens Masjid administration today.

Masjid Membership Finance | Faci & Asset
Management
Integrated e 4
Module for the Infaq Human Res Courses
Masjid Committee [ eCommerce IETEEEE

to carry out ——————— SmartPrayer
management & Waqf & Zakat g Integration
T ———

OB WENENEE NS Administration

administration Video Catalog New Convert
CSSM |© ~Document ‘

the extended

version for Tahfiz

School

Management 9
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More than place of worship : Empowering 7 7 tslamic

Department Religion Cooperative

Mas!ids as a Strategic Platform to unify of Statistics oo Tent Commissioner et Masjid
and improve the Economy of the Conter Community

surrounding Muslim Community

facilities ar Ha Bt AW =
2. 4 Online Sales g3 = Sp RS )| payent o V Motor Batte Micro, Small &
% P D'St”(k:’::]'t"e’; GO hooah Genter O ;ZeRider ente g Charging Center edium Enterprises
/ =), : — ] ' , it S~y " 70,000+ from the
N 5477 food bank - -w : == CTer= o | Manufacturing
;ollect;cion & B —— Lo Sector (incl
istribution
: , | Food &
. C “os WG
physical outlet SOTTlcm:gf‘ Learning .;(?':’("' Beverage || "
h | = — Center B C - ' Produc; po=-N | B
physica (o Producers) "
outlet & halal
product e, oo 2L 4,000+
e-mall hics or an?uﬁtﬁ w5 Center Homestay
Pyrty Ha :
Clinics : = (N T Owners
- R |- 850+ Umrah
kﬁ: MartiWith w & va el + Umrah
\ SEA™  Self Service W Travel x
/7 classes/lectures Agencies !j
#/ & collection of 8 200+ AL & UM
religious info ’ RAH
Q 5 & _ . . Private
G\ 50,000+ trained & competent workforce required to work as professional clinics O
$= ° o oo
administrators/managers of masjids/suras .
O Strategic Partner

various facilities and searc!\ for t'alented & p.otentlal e.mplo.yfees from ..... &
infaq channels 20 Public Uni. & 70+ Private Universities & Collages

Support .




Creating an Integrated Tourism Value Chain Ecosystem that will bring

benefit to consumer/ traveler and service providers

Hospitality &
Tourism

online booking local tour : fishing trips, f&b - local Shopping : medical &
syariah sightseeing trips, museums, .. food delivery craftcentre, .. s wellness tourism
compliant BnB, cultural centres, arts and/or .o services ~ sundaymarket, T L " and retirement
hotel & resorts  jndigenous cultural experiences home-based homes
entrepreneur
@ @ gg; (SOER) RENT Q/y ]

SIS &

* inbound tourists provided with an easy
access to a comprehensive set of
services

= making it easy for outbound travelers
to compare prices/scope of services
and completing the transaction

‘ outbound tour services

TEEL

—
_ Umrah ) . clothingand  ready-to-eat hotel flight ticket 'ravel visa  umrah operator
information online learning  travel kits food reservation  reservation application company

4 )

property/
service
registration

o &

bk
feedback &
review ratings

housekeeping
services

services for

%

\_  property owner /

=

e-hailing
service

insurance

services 12



Creating a model of sustainable business growth by developing and

Education &
Training

maintaining synergies between Supply & Demand

. >
_O\_ ; benefits to the nation z)

Contribute to alleviate the Increase contributions from
— graduate and youth stronger business community to
= unemployment problem right candidate stimulate economic growth
virtual filling the right
univcé-:-;sity job at the right
5 Youth tijg}f Business
Community matching Improvements
- — Programmes & Programmes
‘ ‘ placement

(job seekers) (job creators)

employability
trainin . : balancin
g identify & prepare supply angd support business
workforce through demand communities leading to
NeY% learning programmes creation of job opportunities
reskilling & Supply Management Demand-Driven Planning Demand Management
upskilling
'On "'k?ct the sltratc?glc level - tTe [ ... at the operational level - the process of

| wcz)r | orceg annmdg prgcess IO .. \\# matching & placing workers with suitable

industrial dalance demand and supply jObS

training



Championing the Islamic principles and practices in all Financial & Investment

activities and endeavors by ensuring that they are Syariah compliant

FINANCIAL
Crowd Funding ) SERVICES

Ar Rahnu Q1=

Islamic Digital Currency

Islamic Finance

& Investment s

14



Immediate plan of action



Overview of Digital Transformation Programme

PLANNING

early
discussion

Market Presence

STAGE |

Create
attention

* integrated website

* basic B2B2C

* build shared services
and outsourcing
centre

Workshop to
firmup
programme

scope
go/no go decision
—> to proceed with
workshop

Ability to Compete

= demonstrate execution capability and deliver

STAGE |
Build capability and capacity to
compete

STAGE IlI
Achieve business excellence and

Breakthrough Performance

sustainable growth

= enhance effectiveness of Digital Economy Ecosystem :

quick wins to gain customer and partner - exploiting the benefits of Biga data Analytics
- achieve optimal global supply chain operations

- enhance the performance, capacity & capability of
shared services and outsourcing centre
- venture into new businesses to achieve sustainable

confidence

Prepare digital
transformation
blueprint

finalise
——> programme
scope

growth

Set-up project team & programme

infrastructure

go/no go decision to
proceed with Digital
Transformation
programme

commence
programme
16



Planning phase key deliverables

Market Presence Ability to Compete Breakthrough Performance

STAGE | STAGE Il STAGE Il
PLANNING Create Build capability and capacity to Achieve business excellence and
attention compete sustainable growth

* sistem B2B2C asas bekalan

* bina pusat perkhid-
matan perkongsian &
penyumberan luar
asas

Raya (big data)
- mencapai tahap optima rantaian bekalan
- prestasi PPPPL dipertingkatkan

* pengurusan pembangunan tenaga kerja
® pengurusan masjid/surau
= pengurusan industri hospitaliti

Workshop to Prepare digital Set-up programme project team &

firmup transformation infrastructure
programme blueprint
scope

early
discussion

Go/no go decision go/no go decision to
obtain approval proceed with Digital
on programme Transformation

scope programme

=

Blueprint

to proceed with

workshop commence

programme

* website program = sokongan komuniti pengusaha produk & rantaian = tingkatkan keberkesanan Ekosistem Ekonomi Digital :
- memanfaatkankan potensi Data Analytics dan Data

The Digital Transformation Blueprint will contain the following documents:.

ICT Strategic plan

Program governance structure

Change management plan

Program implementation schedule
Human resource plan

Program KPI management plan

Budget and program cost benefit analysis
Issue management and scope escalation
Program progress reporting plan
Program risk mitigation plan

Application development plan, infrastructure & technology
adoptionPelan strategik



Program Mission and Objectives

Provide funding for humanitarian aid and
establish food banks to address famine.

Provide education financing to optimize
quality education for human capital
development.

Provide funding and expertise for
entrepreneurial development through R&D,
innovation & technology

Educate communities using IT technology
to balance the needs of worldly & afterlife

No Poverty

Zero Hunger

Quality Education
Good Health &

Well Being

Decent Work &
Economic Growth
Responsible Consum
-tion & Production

To provide humanity aid for food safety,
environmental protection of flora & fauna
and policy reforms programmes.



Creating a Flexible Hybrid & Secure Global Workplace Environment

Q

O-

D Experts predict much of the future workforce will work remotely as new nature of work is

evolving enabling many employees to work from anywhere geographically leveraging on the

O b advancements in digital and telecommunications technologies
The COVID-19 pandemic has disrupted life/work and organisations must

seriously consider resetting the work culture for a post-COVID “new

Design of
future-fit-
workplace will
consider the
followings:

normal” to ensure business continuity

More non-employees are doing more work for the business collaboratively either
through strategic partnership arrangements or work being outsourced to reliable

external parties

Key Driving Factors

A®
%

Workstation

Video
conferencing

Collaborative

Reliable network
services

Secured network

Paper”less”
environment

Remote working
guidelines

describe who can

devices

laptop/desktop
equipped with
security protection
to access the
Internet to get their

tools
document sharing, a secured
document version videoconferencing
control, access solution to

encourage remote

controls, workflow &
f2f interaction

notifications support

employees must
have reliable access

to perform work
remotely from home

enhanced Firewalls

to prevent threats
from entering

company’s system

promoting
collaboration among
team members to
share files digitally
without printing

work remotely, best
practices and the
legal rights of
remote employees

work done
@
= - 0 9 e o
2= Windows ./L \. - - paper\ess ‘ 2
D e 0= P A ‘ office ! .—
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ISLAMIC FINANCE AND THE DEVELOPMENT OF

MALAYSIA’'S HALAL ECONOMY

MALAYSIAN SUCCESS STORIES



FOCUS ON HALAL ECONOMY (HE)

1. The business activities that Al Hidayah Group (AHG) proposes for D-8 countries focus on the halal economy, that
is, production of and trading in halal goods and services (real economic sector) and provision of Islamic
finance (financial sector). The proposal is based on Malaysia’s success stories in developing its halal economy over
the las three decades.

REPLICATION MALAYSIA’S SUCCESS STORIES IN D-8 COUNTRIES

2. AHG, under the framework of Public-Private Partnership (PPP) and Private Financing Initiative (PFl), proposes that
these success stories be replicated in other D8 member countries through the partnership of public and private sector

players.

PROMOTION OF DOMESTIC AND INTERNATIONAL TRADES

3. It is recognized that trade, both domestic and international, is an important engine of growth.

4. With the aim to enhance economic growth and to contribute to the improvement D-8 countries’ standards of living
through the promotion and expansion of trade among the D-8 countries (intra-trade) and trade between D-8
countries with the rest of the world (inter-trade), AHG has committed itself to undertake this effort. The construction
of e-commerce platforms, both for B2B export and import trading activities and B2C for domestic trading activities is
currently underway. The D8 Commission had welcomed this initiative at the D-8 Summit in 2018.



SUCCESS STORIES OF MALAYSIA'S

HALAL ECONOMY




HALAL ECONOMY DEFINED

The term halal refers to anything that is permissible or lawful under Islamic law that dictates the way of life of a
Muslim. Hence, the scope of the halal economy is broad and can be defined as an industry that is involved in the
provision of halal products and services, including food, clothing and fashion, cosmetic and personal care, travel
and financial services.

Islamic finance is part of the halal economy and it facilitates the development of the halal economy. The financing
requirements for halal economy ought to come from shariah-compliant sources.

An important aspect of the halal economy is the certification of products and services. The permission to put the
halal certification logo on a product conveys that a reliable authority or independent party has confirmed that halal
requirements have been met at a sufficient level.

Halal certification is particularly essential when production processes are long and complex such as in the food
chains where the development of food technology creates new products and ingredients and many products are
traded internationally.




THE STATE OF GLOBAL HALAL ECONOMY

The global halal economy has expanded in recent years. The world’s 1.9 billion
Muslims spent US2 trillion in 2021 on halal foods, pharmaceutical, cosmetics,
fashion, travel, media and recreation sectors reflecting an 8.9% year-on-year
growth from 2020. This is projected to grow further by 9.1% in 2022 (Reference:
“The State of Global Islamic Economy Report, 2022”).

Most Muslims prefer certified halal foods and products while the non-Muslim
consumers cite hygiene, sanitation, quality and safety as the main reasons for
purchasing halal products. Hence, the growing Muslim population worldwide and
non-Muslims’ interest in consuming halal products present an opportunity for

significant growth for the demand for halal products and services.

The consumption patterns of young people and increased digital connectivity

are key drivers of future domestic and cross-border trade in the halal economy.

Global Muslims spending and Islamic finance assets

C ndi Islamic fi t:
$2 '02 a(?:)i:r:;rr:gr sec?c?rs I $2t ?ll8'8 (:o:; :st:\r::&ei)asse
rillion

trillion (2019 estimates)




THE STATE OF MALAYSIA’S HALAL ECONOMY AND ITS POSITION IN GLOBAL HALAL ECONOMY

. Malaysia currently leads the overall Global Islamic Economic Indicator (GIEI) rankings with respect to the size of the
halal economy, particularly for Islamic finance, halal foods, Muslim-friendly travel and media and recreation sectors.

. The largest component of Malaysia’s halal economy is food sector with revenues estimated at US31 billion in 2021
and is forecast to reach US47.6 billion in 2025. Halal pharmaceuticals are also growing with revenues of US4 billion
in 2021 and is forecast to reach US4.8 billion in 2025. Malaysia established the world’s first halal pharmaceutical
standard.

. Malaysia’s halal certification is globally recognized and is considered a valuable and credible resource providing a
significant competitive advantage for Malaysian firms in the international halal market. The stamp of authenticity on
halal products help to reduce information asymmetries and “halal washing” and build trust, especially in international
trade.

. The halal economy plays an important role in Malaysia’s economic growth contributing 7.5% to GDP in 2020.

. Enhancing the competitiveness of the halal industry to capture a more significant shares of the global halal market is
one of the key strategies to boost Malaysia’s economic growth under the 12 Malaysia Plan (2021-2025).

. Malaysia’s Ranking in the Global Halal Economy: Malaysia currently leads the overall Global Islamic Economy
Indicator Rankings (for the 9" consecutive year). Here are Malaysia’s ranking in 6 sectors:
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* Malaysia has enacted multiple regulations to ensure the safety and quality of halal products marketed in Malaysia, particularly halal food.

« The regulations also aim to protect the integrity of Malaysia’s halal logo as a global brand that aligns with shariah and international best practices.

The regulations include:
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JAKIM has recognized 84 foreign halal certification bodies (FHCB) in 46 countries 70 of which are in 34 countries that are not members of
the IOC including Australia (7), Japan (6) and China (6):

The recognition is based on compliance with and implementation of the halal standards that meet the requirements set by Malaysia
The role of an FHCB is to monitor and verify the halal status of raw materials and products with responsibility and integrity

The recognition aims at meeting procedures set by Malaysia Halal Certification that requires imported ingredients to be halal
certified by recognized bodies

The validity of the recognition is two years (renewable every two years) and FHCBs are required to submit reports to JAKIM yearly.

JAKIM'’s halal logo is among the most recognized symbol of halal compliance in the world. The recognition is due to its centralized nature,
reliable integrity and strong support infrastructure for Malaysians halal certification. Malaysia’'s halal logo provides a significant
competitive advantage for Malaysian firms in international trade arena.

The recognition of halal standard is important in international trade: Malaysia and Indonesia have implemented the halal accreditation
system on food and beverages imports, allowing only products with certified halal logos to be imported. The certified halal logos render
competitive advantages to firms and countries in the area of international trade.



HIGHLIGTHS

The global halal economy has recorded an impressive growth in the last several years and the growth is likely to continue in the coming years with more
vigor. Malaysia is in the forefront.

Malaysia has included the development of the halal economic sector in its 5-year development plans in recognition of the important of the sector to the
economy and its immense potential contribution to the economic well-being of Malaysians and the world population.

Malaysian halal certification system and its halal logo is well-recognized globally and it provides the lead in the current mushrooming of other halal
certification systems globally, both in the Islamic and non-Islamic world.

Malaysia is in the capacity to assist other countries to develop their own halal certification system.

PROPOSAL

1. Encourage the development of halal economy D-8 countries

1. Stakeholder involved:
- Government (eg; JAKIM and Minister of International Trade Industry)

- Industry players (eg; Manufacturers and Chambers of Commerce)

- Business advisory and consultancy firm
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DEVELOPMENT OF MALAYSIA’S ISLAMIC FINANCE

Islamic finance in Malaysia has undergone three broad phases of development over the last four decades — foundation-building, mainstreaming, and driving

diversification and innovation (Diagram 1).

Diagram 1: Phases of development over the last four decades
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Malaysia’s global leadership in Islamic finance is the result of concerted efforts
by the Government, financial regulators, and industry players. Over the years, a
wide range of initiatives have been advanced — including providing the overall
enabling legal and regulatory environment, rolling out structural reforms to align
strategies, addressing market frictions and incentives, as well as building long-
term capacity. The country has also contributed to the development of global
infrastructures to promote Islamic finance development, such as the setting up
of the Islamic Financial Services Board (IFSB) and the International Islamic
Liquidity Management Corporation (IILM), which are both headquartered in
Malaysia.

Today, Malaysia enjoys a mature Islamic finance ecosystem with dynamic and
resilient players, diverse products, and comprehensive enabling infrastructures
(see Diagram 2 for an overview).

As Malaysia’s Islamic finance ecosystem continuously adapts to the fast
evolving economic and social needs, efforts remain anchored on Shariah
principles — aimed at realizing a vision of economic growth that is balanced,
progressive, sustainable and inclusive (Diagram 3).

Building on these achievements, the strategies for the next five years will seek
to leverage Malaysia’'s well developed Islamic finance ecosystem, particularly
to:

Sharpen Malaysia’s proposition as an international gateway for Islamic
finance;

Strengthen policy enablers of value-based finance for greater impact; and

Mainstream social finance.




Diagram 2: Highlights of Malaysia's Islamic finance ecosystem
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1. Bursa Suqg Al-Sila® (BSAS) is a commodity trading platform specifically dedicated to facilitate Islamic liquidity management and financing by Islamic financial institutions.

2.  Bursa Malaysia-i (BM-i) is a fully integrated Islamic securities exchange platform with a comprehensive range of exchange related facilities, that incorporate Shariah-compliant features.



Islamic Finance Landscape in 2021 Islamic Finance Industry and its Supporting Ecosystem in 2021
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THE POSITION OF ISLAMIC FINANCE IN BANK NEGARA MALAYSIA FINANCIAL BLUEPRINT 2022 - 2026

The Financial Sector Blueprint 2022 — 2026 sets out BNM's development priorities for the financial sector over the next five years. One of the thrusts includes “Advance
value-based finance through Islamic finance leadership” with key area of sharpening Malaysia’s proposition as an international gateway for Islamic finance, among others.

MIFC Vision Moving Forward
Malaysia as a global gateway for Islamic finance markets in Asia and OIC
Connecting businesses, investors and other stakeholders to Islamic finance opportunities in Asia and OIC

Industry-led initiatives, supported by Malaysia’s talent services ecosystem
Specializing in sustainable finance and halal economy

Leveraging existing strengths... ...and guided by strategic outcomes MlFC S_Year Pr'o”tles
Enabling regulatory and legal frameworks
---------- sk el bt gt Business Leadership Strengthen gateway-critical capabilities in Malaysia's Islamic financial industry
Dimension Dimension Improve the Islamic financial industry’s global distribution capabilities
Diverse products, players and o Facilitate nascent lslamac‘fmanmal innovations, including to accelerate the scaling up
market segments Inward of new products and services

)
©-0 Strengthen global partnerships to advance Islamic financial innovations beyond
Host to key global Islamic Vo Innovation in Malaysia's borders | . -
Y3 marketplace Islamic Refine measures towards strengthening the country's global competitiveness as an
finance infrastructures (e.g. for diverse ArAhcs Islamic finance gateway

IFSB?, IILMZ2, CoE of IsDB?3) X
----------------------- ?&':‘L‘;O;Seg Enhance the role of Islamic finance to support national halal agenda

Islamic

finance business

Vibrant talent ecosystem serving Promote greater industry leadership
?rxlloc?é:FISI|?3";‘|(;\AhTSr,1;§PeedS (e.g. Outward * Enhance mechanisms for greater industry leadership including reforming existing
' ' ) mechanisms and platforms to be more agile

Ac""‘;:gggl"‘g ot i Slobey ::fluence Facilitate further deepening of Malaysia’s Islamic financial and capital markets

opportunities areas of strength * Promote Malaysia as the centre for origination, issuance, and trading for sukuk

Shariah-compliant market
infrastructures (e.g. BSAS®, BM-if)

+ Enhance best practices and standards in the Islamic money and capital markets
* Review and improve the structure of Islamic instruments




Key milestones encapsulating the industry’s vision to be more impact-driven

Value-based Intermediation (VBI)

) ——————

* Aims lo deliver the intended outcomes of Shariah through
practices, conduct, offerings that generate positive and
sustainable impact to the economy, community and
environment.

* The Islamic banking Industry intermediated approximately
RM155.6 billion* in VBI-related or aligned initiatives.

Examples of impact created include:

.--4

Optimising Social Finance

%

L I

Infusion of social finance in Islamic

financial services to mobilise capital
towards building social resiience e.g.
iITEKAD: A blended finance

programme that leverages social
finance as an instrument 1o upskill and
oempower B40 entreprenours to

generate sustainable income.

myWakaf. An online fundralsing
platform by six Malaysian Islamic
banks which allows for cash waq!
contribution via built-in payment

gateway.

Supporting Halal Industry

@)
NF

Widen offerings beyond Shariah

financing to support growth of

halal industry by providing end-

to-end facilitation such as

¢ Business advisory including
halal certification consultation

o Business maltching
leveraging on financial
Institutions’ regional or giobal
notworks

*Source: VB! Preview Report 2017 - 2020



GLOBAL SUKUK MARKET - 2020

Global sukuk market hits new record; Malaysia remains as the lead

The global sukuk market in 2020 registered USD174.2 billion total issuance (2019; USD157.8 billion), while the global sukuk outstanding as at
end 2020 stood at USD572.6 billion ( 416.5% from 2019). Sovereign, quasi-sovereign and supranational issuance contributed 62.1% share out of

total global issuance.
Malaysia commands a market share of 45.1% of global sukuk outstanding as at Dec 2020. The sukuk market in Malaysia is driven by corporate
with 57.5% share of total issuance for the year and Malaysia also contributed 45.4% market share of total global issuance in 2020
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REVOLUTIONIZING THE MALAYSIAN BANKING LANDSCAPE — INTRODUCTION OF DIGITAL

BANKING

Objectives of the digital banks introduction in Malaysia

D The introduction of digital banks in the Malaysian
finameial sector is expected to:

1. Address the unmet financial needs of the underserved and unserved
segments. This will increase opportunities for all segments of society
to participate in the economy by overcoming geographical barriers,
reducing transaction costs and promoting better financial
management.

2. Unlock the potential of innovative technologies to improve access,
reduce costs and increase the utility and quality of financial services.

3. Provide better products, enabled by data analytics, and offer
personalized financial management tools to encourage responsible
financial behavior.

Announcement Of Successful Applicants For The Digital Bank Licenses (April 2022)

Bank Negara Malaysia (BNM) has recently announced the five successful
applicants for the digital bank licenses as approved by the Minister of
Finance Malaysia. Two will be licensed under the Islamic Financial
Services Act 2013 (IFSA):

» Consortium comprising AEON Financial Service Co. Ltd., AEON Credit
Service (M) Berhad and MoneyLion Inc.; and
» Consortium led by KAF Investment Bank Sdn. Bhd.

What's next?

1. Operationalization of Digital Banks

» Successful applicants will undergo a period of operational readiness
that will be validated by BNM through an audit before they can
commence operations.

» This process may take between 12 to 24 months.

2. Finalize a regulatory framework for digital insurers and digital takaful
operators in 2022.




TABUNG HAJI'S SUCCESS STORIES



DEVELOPMENT OF TABUNG HAJI

The Pilgrims Savings Corporation (Perbadanan Wang Simpanan Bakal-Bakal Haji - PWSBH) was established in September 1963. As the set-up was in the form of a depository
institution. Its establishment marked the birth of the first Islamic bank in Malaysia.

PWSBH was set up as an institution for Muslims to save for their Hajj (pilgrimage to Mecca) expenses. In 1969, PWSBH merged with the Office of Hajj Management (Pejabat
Urusan Haji) to form the Hajj Fund Board (Lembaga Tabung Haji) as it is known today.

Before the establishment of Lembaga Tabung Haji, there was no Islamic financial institution that could provide services to Muslims in Malaysia to save money to cover the cost
of performing the Hajj.

The idea for the establishment of the Pilgrim Savings Corporation (PWSBH) originated as a result of the proposal of a famous Malay economic figure, Professor Diraja Ungku
Abdul Aziz bin Ungku Abdul Hamid, in December 1959 to the Federal Government of Malaya.

When it started operating in 1963, a total of 1,281 prospective pilgrims opened their accounts with total savings of RM46,610. Their main purpose is simply to ensure that their
savings are safe and free from usury and obtain Hajj Mabrur. At that time, there was absolutely no intention to receive bonuses or dividends.

In 1969, in order to strengthen its role and facilitate the coordination of the growing Hajj savings and management activities, PWSBH was merged with the Hajj Affairs Office
which was established in 1951 and operates in Penang. This combined body was called the Board of Management and Haji Fund (LUTH), which was later changed to the
Board of Haji in 1995 or known as the abbreviation Tabung Haji or TH until now.

With the establishment of TH , the affairs of the Hajj for Muslims in this country became easier and more organized. In fact, for those who are visiting the Holy Land for the first
time, there is no need to worry because TH takes care of all their needs including matters related to passports, Hajj visas, transportation, accommodation in Makkah, Madinah,
Mina and Arafah as well as health care and Hajj guidance.

The Tabung Haji Board ( TH ) is an Islamic institution that always strives to provide various facilities in a comprehensive and systematic manner for the welfare of the Malaysian
Haijj Pilgrims. Apart from halal savings management and efficient hajj management, TH also carries out investment activities to provide added value to our depositors.

The Hajj Fund Board ( TH ) is a statutory body subject to the Hajj Fund Act 1995 (Act 535). TH 's main activities are Hajj management, savings and investments. TH is
determined to provide excellent Hajj services to the Malaysian Haijj Pilgrims and its consistent record has gained world recognition as an innovative Hajj management model.

TH has around nine million depositors with 123 branches and over 10,000 touch points nationwide. TH also has an office operating in Jeddah, Saudi Arabia under the
jurisdiction of the Malaysian Consulate.




2020 2019 2018 2017 2016
RM Million RM Million RM Million RM Million RM Million

Revenue 3,112 3,217 3,895 4,550 3,430
Operating Expenditure 559 963 1,215 987 763
Operating Profit 2,353 1,945 1,700 3,472 2,731
Zakat 106 86 86 68 60
Net Profit 2,216 1,837 1,614 3,404 2,500
Profit Distribution / Depositors’ Hibah 2,242 2,140 923 3,324 2,871
Depositor's Saving 75,920 69,417 74,489 70,199 64,834
Net Assets 3,659 2,875 1,055 (1,260) (1,394)
Number of Depositors (Million People) 8.97 8.75 9.21 9.27 9.08

Profit Distribution / Depositors’ Hibah (RM Million) Profit Distribution / Depositors’ Hibah ( % )
3200 59 175
287 1.50
7 2140 222 4.25% S0
3.20 3.05% 3.10%
1.60 1.25%

Agihan / Hibah Hibah Haji
Profit Distribution® / Depositors’ Hibah Hajj Hibah
2016 2017 2018 2019 2020



1. Encourage the setting up of Pilgrims fund and management board in all D-8 countries

2. Stakeholders involved:
U Government (eg: Religon Authorities)
O Financial Regulators (eg; Central Bank)

O Industry players

QI’ abung Haji and advisory and consultant firms can provide the needed services for the setting up of the institutions J




SOCIAL FINANCE



STRATEGY 5C

Mainstream Social Finance

Social finance refers to financial structures or business models that aim to deliver tangible social outcomes by mobilising philanthropic capital. Such capital includes Islamic
social finance instruments such as sadaqah (donation), wagf (endowment) and zakat (aims) in recent years., we have worked closely with the industry and other stakeholders

to encourage greater integration of social finance in the Islamic finance ecosystem.

Moving forward, social finance is envisioned to play a greater role, with Islamic finance leading the way - complementing public sector finance, commercially - driven financial
solutions, and corporate social responsibility (CSR) activities of the financial institutions to promote greater social resilience. To unlock the potential of social finance, our

strategies will aim to elevate social finance as an integral part of the Islamic finance ecosystem.

The box article on “Social finance as an enabler of social development in Malaysia” provides further details on the social finance landscape as well as recommendations for

other social finance actors on unlocking the potential and amplifying the impact of social finance.




SOCIAL FINANCE AS AN ENABLER OF SOCIAL DEVELOPMENT IN MALAYSIA

Social finance has the potential to narrow remaining inclusion gaps

Social finance is envisioned to play a greater role in Malaysia’s financial landscape, with Islamic finance leading the way — complementing public sector finance and
commercially-driven financial solutions to promote greater social resilience. Importantly, social finance has three unique qualities that can advance financial inclusion in a

way that is transformative and addresses constraints typically associated with traditional finance.

1. Social finance instruments can be designed for greater flexibility, thereby increasing the level of risk absorbency (in contrast with traditional debt-based finance).
These range from allowing more flexible repayment terms that accommodate irregular income streams and not imposing repayment obligations on beneficiaries
(e.g. financing funded by zakat funds). For donation-sourced financing, there is usually minimal or no financing cost attached (e.g. beneficiaries are only required to
repay the benevolent financing provided). Social finance can thus improve access to funding for segments that face challenges in accessing commercially-driven
finance. The use of more flexible, innovative financial structures can also avoid deepening existing financial vulnerabilities (e.g. indebtedness) faced by such

individuals or businesses.

1. Implementation partners generally supplement funding with structured programmes that upskill beneficiaries in financial management, business acumen, and other
key areas (e.g. digital capabilities). These enhance their financial literacy, foster entrepreneurial behaviour, and empower the beneficiaries to generate a more

sustainable income and improve their quality of life.

1. Social finance initiatives are often supported by impact monitoring and “pay-it-forward” mechanisms. Effective implementation of these mechanisms can build trust
among the fund providers and target groups, as well as foster a virtuous cycle that encourages past beneficiaries to be part of efforts to support future ones —

potentially creating a valuable network of support, thereby strengthening the upsides of social finance solutions.
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